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SUSTAINABLE PRINT SOLUTIONS 
What services can businesses offer in  addition to a high quality and reliable print process?

GETTING TO GREATNESS  How one business is taking diversification to new heights

February 2023      Issue 329

inspiring success

THRIVING IN  
CHALLENGING TIMES  Document Data tell us about their impressive growth

We sit down with ACCO UK’s Mark Wilkinson to discuss sustainable futures and putting dealers and consumers at the heart of its strategy 

Being the 
dependable 
partner in uncertain times  
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SELLING INTO THE EDUCATION  
MARKET – HOW TO FIND YOUR EDGE 

How can dealers make the most  
of this burgeoning market?

SELLING SUCCESSFULLY IN THE 
ECOMMERCE ENVIRONMENT 

Advice from Ben Jarvis at 
ECI Software Solutions

inspiring success in the workplace supplies industry 

EMPOWERING DEALERS  
THROUGH WORKING TOGETHER 
Office Friendly on the benefits of 

working as a community

March 2023      Issue 330

Featuring three exclusive interviews with 
key industry figureheads from major 
businesses in the channel and our full 
report detailing the much-anticipated 

results from our ‘voice of the dealer’ survey

Our Industry 
Insight Edition 

is here!
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EXERTIS SUPPLIES: SIMPLICITY  
IS THE KEY TO BRILLIANCE

Why Andrew Beaumont believes a 
simple business model is most effective

FLEXING TO SUPPORT  
DIVERSIFICATION - INSIDE NECTERE

Steve Harrop gives us the lowdown on all 
the changes that have been happening

inspiring success in the workplace supplies industry 

SPICERS: A TALE OF TRANSFORMATION 
We sit down with Steve Morley who fills 

us in on a rollercoaster three years

April 2023      Issue 331

‘VOICE OF 
THE DEALER’

The 
results of our

survey are 
here!

How the printing business is pivoting to new revenue 
streams without losing sight of its green goals

Konica Minolta: 
going ever greener
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ALTERNATIVES TO  
TRADITIONAL CONSUMABLES

We get under the skin of the options 
available, and whether they are any good

ECO SOLUTIONS FOR  
MODERN OFFICES  

Exploring sustainable alternatives to the 
most in demand office products

inspiring success in the workplace supplies industry 

CHASING NET ZERO:  
THE UKOS JOURNEY SO FAR

Ian Haywood, MD of UKOS, provides 
insight on the progress to date

May 2023      Issue 333

GREEN 
EDITION

Sustainability 
matters:

Dealer Support

Phil Jones, MD of Brother UK, shares 
his vision for the future as supply 

chains start to unblock and the firm 
gets back to ‘business as usual’ 

Powering 
towards  

the future 
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WHAT RECOVERY? INSIDE PAPERSTONE’S 
RAPID POST-PANDEMIC REBOUND  

 Jim Brown tells us how the company 
has already recovered 

DEALER SUPPORT LIVE: THE REVIEW 
We reflect on the event and 

share some of the highlights from 
conversations and panels 

inspiring success in the workplace supplies industry 

THE AESTHETIC OFFICE: DESIGNING 
FOR THE NEW NORMAL 

Function still trumps form,  
but only just… 

Summer 2023      Issue 333

OUR BUMPER 
SUMMER 
EDITION 

Welcome to 

Magazine Activity
Brother’s print solutions are designed to 

support your teams in any setting, helping them 

work securely and e�ciently.

This is...

brotherzone.co.uk/workplace-by-brother 

Scan me

30955 DEALER SUPPORT WxB advert Front Cover.indd   1

30955 DEALER SUPPORT WxB advert Front Cover.indd   1

18/10/2022   09:4918/10/2022   09:49

HOW TO MEASURE NET ZERO

Measuring scope one, two 

and three emissions

ARE YOUR SALES 

STRATEGIES 2023-READY?

Expert advice to help your 

sales succeed this year

January 2023      Issue 328

inspiring success

THE VOICE OF THE  

DEALER SURVEY

We want to hear from you!



Double Page Spread (DPS)

Full  Page A4

A4

A4A5

A5

A51/2 Page (vertical)

TRIM:  
420mm wide x 297mm high

BLEED:  
426mm wide x 303mm high

SAFE:  
All text should be 1cm from 
the edge of BOTH pages

TRIM:  
296mm wide x 420mm high

BLEED:  
302mm wide x 426mm high

SAFE:  
All text should be 1cm from the 
edge of BOTH pages

TRIM:  
210mm wide x 297mm high

BLEED:  
216mm wide x 303mm high

SAFE:  
All text should be 1cm from 
the edge of the page

TRIM:  
148mm wide x 210mm high

BLEED:  
154mm wide x 216mm high

SAFE:  
All text should be 1cm from the 
edge of the page

TRIM:  
92mm wide x 277mm high

BLEED:  
Not required

SAFE:  
We place artwork with  
1cm of white space on 
each side

TRIM:  
65mm wide x 185mm high

BLEED:  
Not required

SAFE:  
We place artwork with 1cm of 
white space on each side

Advertising 
specifications

• The ideal file format to send us your artwork 
in is PDF. However, we will also accept EPS or 
TIFF files.

• Your artwork should be of high resolution, 
preferably more than 300DPI.

• Please allow a 3mm bleed on all sides of 
your artwork. This is the margin that we 
need when trimming prints.

• Please make sure that all the text on your 
artwork is at least 1cm from the edge of 
your design.

• Please convert all fonts in your artwork to 
outlines to ensure compatibility.

• Make sure your images are in CMYK colours 
(full colour), not RGB for example.

BLEED:
Each outer edge of all full page artwork 
requires 3mm of bleed to avoid any 
white space remaining when the paper 
is cut.

TRIM:
This is the size of the final publication.

SAFE:
The area all text and feature images 
should be placed  within to avoid the 
artwork appearing unbalanced or 
being concealed in the binding of the 
publication.

TOP TIPSLABEL KEYMagazine

If you have any questions regarding the  
supply of artwork, please contact:  
production@intelligentmedia.co.uk or call 
0203 794 8555 and we’ll be happy to help.

 
We are 

happy to add your 
preferred URL link 

to our digital editions, 
simply provide a URL 
link with the rest of 

your copy

Phil Jones, MD of Brother UK, shares 
his vision for the future as supply 

chains start to unblock and the firm 
gets back to ‘business as usual’ 

Powering 
towards  

the future 
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WHAT RECOVERY? INSIDE PAPERSTONE’S 
RAPID POST-PANDEMIC REBOUND  

 Jim Brown tells us how the company 
has already recovered 

DEALER SUPPORT LIVE: THE REVIEW 
We reflect on the event and 

share some of the highlights from 
conversations and panels 

inspiring success in the workplace supplies industry 

THE AESTHETIC OFFICE: DESIGNING 
FOR THE NEW NORMAL 

Function still trumps form,  
but only just… 

Summer 2023      Issue 333

OUR BUMPER 
SUMMER 
EDITION 

Welcome to 

*Click on boxes to check positions visually



• If you use the maximum word count, 
fewer images will be used in the final 
designed version. If you would like 
the case study to have more images 
incorporated, please reduce the word 
count to accommodate for this. 

• Ensure your images are in CMYK 
colours (full colour), not RGB for 
example. Your artwork should be of high 
resolution e.g. more than 300DPI

TOP TIPS

2 page sponsored (article-feature-interview-case study) 

●   Please supply up to 900 words saved in a word document
●   2 - 4 images
●   Logo 
●   Contact details if you wish them to be included
●   Website or email link if you wish them to be included

3 page sponsored (article-feature-interview-case study) 

●    Please supply up to 1350 words 
saved in a word document

●  Up to 4 images 
●  Logo 
●  Contact details if you wish 

them to be included
●  Website or email link if you 

wish them to be included

1 page sponsored (article-feature-interview-case study) 

●  Please supply up to 400 words saved in a word 
document

●  1-2 images 
●  Logo
●  Contact details if you wish them to be included
●  Website or email link if you wish them to be included

½ page sponsored column
●  Please supply up to 250 words 

saved in a word document
●  1 image 
●  1 Logo
●  Contact details if you wish them 

to be included
●  Website or email link if you wish 

them to be included

production@intelligentmedia.co.uk or call 0203 794 8555

Sponsored inclusion specifications

Magazine

*Click on boxes to check positions visually



OG
Outer gate

FC
Front cover

IG
Inner gate

IFC
Inside  

front cover

IFC
IG

IFC
OG

Outer Gate (OG)

Front cover (FC)

How does a gatefold work?

Gatefold DPS

Inner Gate (IG) Inside Front Cover (IFC)SAFE:  
All text should be 1cm from the 
edge of the double page spread.

Anything placed in the middle of 
the spread will NOT be lost in the 
crease.

The IG/OG page isn’t as wide as 
the IFC page to allow it to fold 
inside the magazine.

TRIM:  
198mm wide x 297mm high

TRIM:  
213mm wide x 209mm high

TRIM:  
198mm wide x 297mm high

TRIM:  
208mm wide x 297mm high

BLEED:  
204mm wide x 303mm high

BLEED:  
219mm wide x 224mm high

BLEED:  
204mm wide x 303mm high

BLEED:  
214mm wide x 303mm high

SAFE:  
All text should be 1cm from the 
edge of the page

SAFE:  
All text should be 1cm from the 
edge of the page

• The ideal file format to send us your artwork 
in is PDF. However, we will also accept EPS or 
TIFF files.

• Your artwork should be of high resolution, 
preferably more than 300DPI.

• Please allow a 3mm bleed on all sides of 
your artwork. This is the margin that we 
need when trimming prints.

• Please make sure that all the text on your 
artwork is at least 1cm from the edge of 
your design.

• Please convert all fonts in your artwork to 
outlines to ensure compatibility.

• Make sure your images are in CMYK colours 
(full colour), not RGB for example.

TOP TIPS

Prime positions production@intelligentmedia.co.uk or call 0203 794 8555

Magazine



Digital Activity



SKYSCRAPER:  
300px wide x  
400px high

DOUBLE BUTTON: 
300px wide x  
125px high

MPU: 
300px wide x  
250px high

HIGHLIGHT BOX SLIDER:  
678px wide x 381px  high

LEADERBOARD:  
728px wide x  
90px high

.co.uk

HOMEPAGE TAKEOVER:  
1144px wide x 584px high

*Click on boxes to check positions visually

HOMEPAGE TAKEOVER  

• We can accept up to 3 slider  
images that will rotate

• 1 slider image will display as a  
static image
Each slider image requires:

• A tag-line/headline for each slider 
image: 3 to 7 words

• Landing page subtitle/CTA:  
10-15 words

• Post content (text): A paragraph  
30-35 words

• URL to link from CTA landing page
PLEASE NOTE: Slider images require 
bleed of 50 pixels to accommodate 
overlap text box in design

Website adverts
production@intelligentmedia.co.uk or call 0203 794 8555

POP UP:  
500px wide  
x 400px high

•  Please supply website 
advertising as a web-ready 
JPG or PNG or GIF, unless 

advert is dynamic where only 
a .gif file will be accepted

•  150 PPI
•   RATIO 2.04:1

Important Points:

PLEASE SUPPLY US WITH A URL TO LINK YOUR ADVERT TO

HIGHLIGHT BOX SLIDER

• Highlight Slider 1 of 4:  
Please supply one piece of artwork in 
the required specification.

• Highlight Slider 2 of 4:  
Please supply two pieces of artwork, 
each in the required specification.

• Highlight Slider 3 of 4:  
Please supply three pieces of artwork, 
each in the required specification.

• Highlight Slider 4 of 4:  
Please supply four pieces of artwork, 
each in the required specification.

• Highlight slider images  
must be static

• Multiple clicks can be supported



NEWS STORY
No more than 350 words

BLOGS & COMMENT PIECES
No more than 600 words

SPONSORED 
CONTENT

PLEASE ALSO SUPPLY
● 1 image

● Logo

● URL for image/logo to link to

● Contact details/CTA

HOME NEWS MAGAZINE DEALER SUPPORT LIVE ABOUT  SIGN INSIGN UP

DEALER SUCCESS PRODUCTS MANAGEMENT INDUSTRY SERVICES TECHNOLOGY & IT LIVE IT

       SEARCH …

 ADAM SMITH ANNE WEINHOLD B2P B2P ECOBALL BEGREEN BUSINESS DEALERS ENVIRONMENT

FUNDRAISING MARINE CONVERSATION SOCIETY OCEAN CHARITY OFFICE SUPPLIES PILOT PEN RECYCLING

SUSTAINABILITY WORK

 PREVIOUS
Office Friendly welcomes Stacey Atkinson to the team

NEXT 

Eight tips for relaxation to help you refocus

HOME  INDUSTRY  The Pilot Pen Company (UK) Ltd x Marine Conservation Society UK 

The Pilot Pen Company (UK) Ltd x Marine Conservation
Society UK 
 April 13, 2023   Industry

The Pilot Pen Company (UK) Ltd is delighted to announce its continued environmental
commitment by partnering up with the Marine Conservation Society. The UK’s leading ocean
charity fights for cleaner, better-protected seas through working with government, industry,
and education

For Pilot, this partnership is part of a real ongoing environmental policy. In 2006, the brand launched our Begreen range of
pens which are all made from a minimum of 70% from recycled plastic*. In 2009, it was the turn of B2P (Bottle to Pen) to
enter the market, a pen made of recycled bottles. And, in 2021, for the first time in the world, our B2P range went one step
further in the “From bottle to pen” logic, as part of its composition, the pens would now include plastic waste recovered
from oceans and beaches**. 

85% of the Pilot Begreen writing instruments are refillable and using a refill when the ink runs out, rather than an entire
new pen reduces the amount of single-use plastics in daily life. Refilling a pen also brings a reduction in greenhouse gases
as manufacturing an entire pen produces more CO2 than just a refill. Since 2010, we have reduced quantities of virgin
plastic by over 80% by using recycled plastic and FSC-certified cardboard and our Begreen range is available with 100%
recyclable cardboard packaging.

Starting in January 2023 Pilot Pen will make a donation of 5p from the sale of every Pilot B2P Gel rollerball and B2P
Ecoball across all business channels to the Marine Conservation Society. Both pens are refillable, and made of at least 86%
recycled plastic bottles, of which 2.5% are recycled ocean plastic.

“We’re proud to be partnering with the Marine Conservation Society with both our B2P pens and Begreen range. We hope
the contribution made through sales will go towards aiding the charity in its amazing work, from beach cleans through to
their education programmes.” Said Adam Smith, Marketing Manager at Pilot Pen.

Anne Weinhold, Corporate Fundraising Team Lead at the Marine Conservation Society, said: “We’re absolutely delighted to
be working with Pilot Pen UK. Through their Begreen recycled plastic range, and their drive to make writing instruments
refillable, they’re taking important steps towards a circular economy with products we use every day. Contributions made
from the sale of ground-breaking products like these make a vital difference to our ocean conservation work.” 

To find out more about both Pilot’s Sustainability Program and the Marine Conservation Society’s vital work to protect our
seas, please visit pilotpen.co.uk & www.mcsuk.org. 

*Recycled material mainly from plastic bottles (excluding replaceable parts)

** Rigid plastic material recovered from the ocean, beaches, rivers, lakes, riverbanks, and waterways

This is a sponsored article brought to you by Pilot Pen Company

To find out more about how Pilot Pen Company could benefit you, come and chat to them at Dealer Support Live
2023. Book your tickets here!

Don’t forget to follow us on Twitter like us on Facebook or connect with us on LinkedIn!

HAVE YOU READ?

Selling into the education market –
how to find your edge
by
Kariny
April 11, 2023 The education sector is
continuing to grow, creating
opportunities for…

Powered by Contextual Related Posts

Leave a Reply

You must be logged in to post a comment.

More than half of UK employees concerned about
cyber security levels at work
 July 19, 2023

Why learning a language can boost wellbeing
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How ChatGPT can be used to improve workplace DEI
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print demand
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Taking sustainable steps towards a greener future
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BE THE FIRST TO COMMENT

YOU MAY ALSO ENJOY

Dealer Support is an interactive news and
comment driven website that provides daily
industry information, features and advice for the
online dealer community.

About Us

We here at Dealer Support pride ourselves in
creating solutions for suppliers to deliver their
message in the most effective and interesting way
possible. Our long-standing experience means the
end result will be on remit and read by the right
people, every time.

Get in touch today to find out how you can better
reach your audience.

Advertising Options

Our publishing portfolio has become quite
extensive over the years, click below to see our
sister publications. – we have something for
everyone!

Dealer Support LIVE

Education Executive

Practice Business

Intelligent Media
c/o Soho Works, Unit 4.1
The Tea Building
56 Shoreditch High Street London 
E1 6JJ

Tel: 0203 794 8555

Contact Us

Terms and Conditions

ABOUT US ADVERTISE WITH US OUR SISTER SITES CONTACT US

FOLLOW US ON TWITTER FOLLOW US ON LINKEDIN FOLLOW US ON FACEBOOK EMAIL US

Copyright © 2023 | Dealer Support | Intelligent Media Solutions
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       SEARCH …

 ACCO ACCO BRANDS BUSINESS COVID DEALERS EMBRYO ERGONOMICS HYBRID WORKING

OFFICE SUPPLIES TOP PICKS WORK WORKPLACE

 PREVIOUS
OT Group honoured with prestigious Investor in Sales
award

NEXT 

Why you should be aligning your offering with your
customer’s branding

HOME  INDUSTRY  How dealers can truly capitalise on the hybrid working model

How dealers can truly capitalise on the hybrid working
model
 April 17, 2023   Industry

We are several months into 2023 with the height of the pandemic and its lockdowns far
behind us, but hybrid working has proved its staying power as more than just a necessity
born out of circumstances

A recent survey from Embryo found that 30% of full-time UK employees are working a hybrid working schedule, with the
highest populations of hybrid workers found in London (36.2%) and the South West (35.3%). Those working in hybrid or
remote arrangements seem to enjoy working this way, with a Culture Shift survey finding that more than one-third (34%)
of respondents feel remote working has had a positive effect on their creativity, while 29% confirmed working remotely
has positively impacted their job motivation. 

From this data, it’s clear that hybrid work is here to stay. This has created a massive opportunity for resellers to capitalise
on new trends and equip their customers with the right tools for effective hybrid working.

Understanding how end users work today

As remote and hybrid working started off as a temporary solution to an unavoidable problem, many workers settled for
making do with what they had to get by. They set up makeshift workspaces at dining tables and on sofas and conducted
video calls with bad lighting and distracting background noise. Now that hybrid is the norm, standards and expectations
have shifted. Staff are looking for more permanent and professional setups for home working, and many are using
stipends from their employers to equip themselves with the right solutions for their needs. Others will be investing out of
their own pocket and will therefore be choosier about which products they bring into their homes. There is a major
opportunity for resellers to cater to individuals who may be tasked with purchasing their own workday solutions for the
very first time or are looking to upgrade the equipment they bought to get by during the pandemic.

From our conversations with both end users and resellers, ACCO Brands has identified two major areas of opportunity for
dealers looking to capitalise on hybrid working.

Focus on both style and function

The space issues that many faced during the pandemic did not disappear when the world reopened. Many workers lack
the space to set up a designated office in their home and have no choice but to work from the dining table or sofa.
However, this can be rather detrimental to their physical wellbeing. 

Bad ergonomics can prove to be a health hazard over the long term. A nationwide study from Versus Arthritis found that
since the start of lockdown, four in five (81%) office workers have experienced musculoskeletal pain due to their home
working set up, with a quarter (23%) reporting they experience pain often or all of the time. Lower back pain is the most
common complaint (50%), followed by neck pain (36%) and shoulder pain (28%). 

It’s critical for staff working at dining tables or on sofas to introduce ergonomic equipment to support their posture and
alignment to avoid negative impacts on their health. Purchases of this equipment can be quite reactive in nature, but we
are seeing a trend towards proactivity as hybrid workers look to upgrade their kit and gravitate towards solutions that have
wellbeing benefits built in. 

The Leitz Ergo range offers effective ergonomic products that fit seamlessly into the home. These ranges’ laptop risers,
seat cushions, footrests, stools, sitting balls, monitor stands, and wrist and keyboard rests are very design-forward,
available in stylish colours that range from bright and bold to muted and minimalist to accent the space rather than
detract from it. They provide all the wellbeing benefits of traditional ergonomics solutions, but with the needs of the
modern worker in mind. Resellers should look to expand their offering beyond the standard, bulky black offering to those
with modern design. There’s also a great opportunity to upsell products that don’t require any installation and can work
with customers’ existing furniture, and resellers should keep that in mind as well.

Keeping connected

During the pandemic, video conferencing became essential for keeping teams connected. Hybrid working arrangements
mean that not everyone will be in the office at the same time, making video conferencing a permanent fixture of
professional communication. Many staff are looking to upgrade their video conferencing equipment as a result. 

Kensington have leaned into this trend by offering end users a range of advanced audio and visual equipment for better
video conferencing. The range was developed with the hybrid worker in mind and to work seamlessly with platforms like
Zoom and Teams. It includes high-definition webcams, ring lights for studio-like lighting, and flexible mounting systems.
For audio, the range includes noise cancelling headsets and an innovative 3-in-1 audio headset switch to solve the “You’re
on mute” issue quickly.

Seizing the sales opportunity

These upgrades to the home working environment presents a major sales opportunity for resellers to target individual
end users, but resellers need to adjust their value proposition appropriately. Instead of focusing on features, the dealer
needs to focus on how the product will fit into the user’s everyday working life and the efficiencies the products can bring.
Use lifestyle imagery, product photos, and optimised product text provided by manufacturers and suppliers such as ACCO
Brands to help the customer visualise how they themselves will use the products.

To experience our range of solutions, visit us at Dealer Support Live in Coventry on 27 April. 

This is a sponsored article brought to you by ACCO Brands

To find out more about how ACCO could benefit you, come and chat to them at Dealer Support Live 2023. Book your
tickets here!

Don’t forget to follow us on Twitter like us on Facebook or connect with us on LinkedIn!

HAVE YOU READ?

Spicers: a tale of transformation   
by
Kariny
May 2, 2023 Spicers has been on quite
the journey since 2020, from…
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comment driven website that provides daily
industry information, features and advice for the
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About Us

We here at Dealer Support pride ourselves in
creating solutions for suppliers to deliver their
message in the most effective and interesting way
possible. Our long-standing experience means the
end result will be on remit and read by the right
people, every time.

Get in touch today to find out how you can better
reach your audience.
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Website sponsored content



Email Marketing



DS Weekly Email Inclusion - Adverts

DS Weekly Email Inclusion - Sponsored Content

V1

V2

LEAD AND MID BANNER 
600px wide x 150px high

NEWSLETTER BUTTON:  
170px wide x 350px high

SPONSORED INCLUSION: 
●  This inclusion is accelerated 

activity for a sponsored article  
● No additional copy is required

SPONSORED INCLUSION: 
● 50 words plus headline
● Link to webpage
● Logo or image

SPONSORED INCLUSION: 
● Article and advert combo
● Advert 140px wide x 480px high
● Link to webpage
● No additional copy required for article

*Click on boxes to check positions visually

Email marketing

V3 (DS weekly combo)

BESPOKE / SOLUS  E-SHOT 

Finished HTML file designed at 800px wide 

●  Images must be provided as absolute  
links within HTML and separately in  
an image file

●  Please also provide PDF visual final email

●  We advise against the use of CSS as it  
is incompatible with some email clients

●  We advise against background images  
as it is incompatible

●  All styles should be in line

●  Please ensure the file only contains HTML  
and no java script

●  Please ensure that the code does not include 
your footer – to comply with GDPR legislation 
it must have ours

●  Please include the Subject line to use for  
the Email



Dealer Support LIVE



Print Advertising Specifications

• The ideal file format to send us your artwork 
in is PDF. However, we will also accept EPS or 
TIFF files.

• Your artwork should be of high resolution, 
preferably more than 300DPI.

• Please allow a 3mm bleed on all sides of 
your artwork. This is the margin that we 
need when trimming prints.

• Please make sure that all the text on your 
artwork is at least 1cm from the edge of 
your design.

• Please convert all fonts in your artwork to 
outlines to ensure compatibility.

• Make sure your images are in CMYK colours 
(full colour), not RGB for example.

BLEED:
Each outer edge of all full page artwork 
requires 3mm of bleed to avoid any 
white space remaining when the paper 
is cut.

TRIM:
This is the size of the final publication.

SAFE:
The area all text and feature images 
should be placed  within to avoid the 
artwork appearing unbalanced or 
being concealed in the binding of the 
publication.

TOP TIPSLABEL KEY

Half Page (A4 vertical)Full  Page (A4)

production@intelligentmedia.co.uk or call 0203 794 8555

TRIM:  
92mm wide x 277mm high

BLEED:  
Not required

SAFE:  
We place artwork with 1cm  
of white space on each side

TRIM:  
210mm wide x 297mm high

BLEED:  
216mm wide x 303mm high

SAFE:  
All text should be 1cm from 
the edge of the page



Dealer Support LIVE advert positions and dimensions

Dealer Support website

BOOK TICKETS PAGE:

HOMEPAGE:

*Click on boxes to check positions visually

Digital specifications
production@intelligentmedia.co.uk or call 0203 794 8555

Website homepage web ads:

SKYSCRAPER:  
300px wide x  
400px high

DOUBLE BUTTON: 
300px wide x  
125px high

MPU: 
300px wide x  
250px high

LEADERBOARD:  
728px wide x  
90px high

Digital articles:

● Up to 600 words

● 1 image

● Logo

● URL for image/logo to link to

● Contact details/CTA

LEADERBOARD:
930px wide x 115px high

CAROUSEL:
410px wide x 
310px high

BOTTOM BANNER: 
768px wide x 95px high

SLIDER CARD:
206px wide x 
247px high

BOOK PAGE MPU:
225px wide x 170px high
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e recently surveyed 

over 400 customers 

operating across 

North America 

and Europe to find 

out which features 

they were using the most to ensure 

eCommerce success. The report found 

that product catalogues, product groups 

and procurement controls were essential. 

PRODUCT CATALOGUES
Many customers have grown to expect a 

‘one-stop’ shopping experience and it’s 

important to ask yourself, ‘What are the 

products my customers need that I’m not 

currently selling?’. This will help identify 

new revenue streams and increase sales. 

By introducing managed catalogues 

that are updated by wholesalers on a 

regular basis, the hassle of entering and 

monitoring each product no longer falls 

to you or your team. Not only does this 

free them up to focus on more value-add 

activities, it will ensure that customers 

receive that ‘one-stop’ shopping 

experience they are looking for. 

In fact, our research found that the 

top 20% of online revenue earners using 

EvolutionX had an average of 17.04 

active catalogues - indicating just how 

important it is to offer a wide range of 

choice to customers. 

CREATING PRODUCT GROUPS
Once these product catalogues are set-up, 

you might start to notice that one customer 

wants a product that another customer has 

absolutely no interest in. Specialist B2B 

eCommerce software, such as EvolutionX, 

allows users to segment products into 

different sets, called product groups. 

These product groups can then be 

displayed to specific customers and 

used to inform badges, rewards and 

promotions. Having analysed the top 

five EvolutionX stores, we found that 

the average number of product groups 

enabled is 33.6, highlighting just how easy 

it is to identify up-sell opportunities and 

build customer loyalty. 

PROCUREMENT CONTROLS
While you can draw many parallels 

between B2C and B2B customers, one 

important differentiator is that a B2B 

customer is often a purchasing director 

or CFO. They might be working to strict 

budget controls and price is often the key 

driver behind their decision making process. 

Implementing procurement 

controls will simplify the purchasing 

process, enabling customers to set-up 

authorisation controls, budget tracking, 

approval workflows and PO enforcement. 

This is especially important for companies 

trying to control rogue spend, as they can 

restrict employees from purchasing over 

the company’s allotted amount without 

seeking approval. It’s perhaps no surprise 

that 87% of the top 20% of EvolutionX 

stores had procurement controls enabled.

These are just three of the many 

EvolutionX features that the most 

successful businesses are leveraging. To 

discover all of the trends that will bring 

you eCommerce success, download the 

entire report here. 
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DELIVERING DIVERSIFICATION
Something Paperstone has done incredibly well over the years is 

to diversify its product offerings to capture market demand at just 

the right time. It’s something lots of suppliers turned to during the 

pandemic, when traditional office supplies just weren’t in demand. 

But the trend at present seems to be slowing, with dealers less willing 

to seek out new opportunities.

Jim elaborated on this, saying, “I think some people during this 

period have dug in a little bit. It’s like a battlefield out there - they’ve 

got in the trenches and held back, waiting to see what happens. 

Whereas, if you get out there looking for opportunities, there are 

plenty of opportunities.”

To diversify, suppliers need wholesalers capable of offering 

new product streams. Jim was very complimentary to VOW, the 

wholesaler he has worked most closely with over the past few years, 

but made it clear he’s not prepared to be tied to one wholesaler 

exclusively. In regard to product diversification at the wholesale level, 

Jim noted, “From a wholesaler position it’s quite challenging; all of us 

have been uncertain as to what’s coming up over the last few years. 

So, for them to restock or retool into a completely different area with 

a big investment, that then doesn’t materialise, I can absolutely see 

there’s some fear there.

“However, there are wholesalers out there that specialise in other 

areas, and so we’re exploring relationships with them to fortify the 

range that we’re getting from our traditional wholesaler.”

With Spicers back in action and numerous smaller companies 

popping up, dealers are seeing more competition in the wholesaler 

market. Will that be a good thing for suppliers? Jim thinks so,

“I think two healthy wholesalers, lifting each other up, not just 

pushing each other down, beating each other on price, helping 

to drive the market would be helpful. For me, VOW doing office 

products is brilliant. Perhaps if Spicers took a slightly different arm, 

had some of that but more facilities perhaps, so they weren’t exactly 

clones of each other, that might be better and more interesting as we 

grow. Time will tell though.”

Looking ahead, Paperstone continues to grow and try new avenues 

to win more business. Jim wholeheartedly believes there are still plenty 

of opportunities out there, noting, “If you can afford to take some 

risk, take some risk. If you’ve got some money, spend it, and look at 

what’s out there. Dissatisfied customers in the marketplace, lots of new 

products to sell … I think it’s a great time.” 

We’re not just a faceless 
internet company - we still 
have people talking to people, 
and that’s the difference
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By Paddy Donnelly, Business Unit Leader at ECI Software Solutions

The secret to 
succeeding online
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LEITZ 

ERGO COSY  

KEEP 

MOVING

Create a comfortable and active workspace to 
keep you alert with Leitz Ergo Cosy. Improve 
your health and wellbeing by effortlessly 
creating an inviting and flexible workspace that 
keeps you moving all day. #WorkLeitzBalance
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Furthermore, collaborative working has become a cornerstone of 

Advantia’s strategy. By facilitating collaboration among dealers, the 

company has witnessed joint projects and shared resources to meet 

customer needs. This collaborative approach has been well-received 

and has already yielded positive results.

SEEING OPPORTUNITY IN CHALLENGES
Looking ahead, Steve notes that the ever-increasing demand for 

furniture presents a significant sales opportunity. “If you’ve got a 

business, and a proportion of the workforce is flexible working, 

you’ve got the opportunity to change the space. We’ve seen businesses 

making it a little bit more spacious, desks not crammed in, and we’ve 

picked up business by doing that.”

And furniture is not the only ready opportunity for suppliers, 

according to Steve. “Janitorial is another area that’s going very, very 

well. Workwear is going through the roof as well, to the point that a 

couple of our members have now brought in in-house machinery to 

do that workwear. A key area here is in healthcare, and not just NHS 

but also care homes, where dealers can take care of the embroidery 

that goes with it as well.”

Diversification has been plentiful during the pandemic, but has 

the trend begun to slow down? Steve says not, and has some words 

of advice for dealers looking to expand their product ranges, “  What 

you have to keep in mind is, you can’t always be all things to all men, 

but when new products come along that do fit our dealer group, we 

lead on a training programme so that dealers understand what they 

are, what they do, how you can go to market, and where you go to 

market. Then we produce all of the marketing support in-house.”

In terms of future success, Steve says there is never a bad time to 

remind customers exactly who you are and what you do. “It’s about 

getting yourself back out there and telling your customers, ‘We’re still 

here and we don’t only do office products, we do a whole lot more, so 

you can come to us for everything.’” 

In summary, Advantia is looking forward to more growth this 

year, but is keenly focused on providing the best support possible 

to the dealers already in the group. Whatever new hurdles might 

present themselves in 2023, Steve firmly believes that dealers should 

never let a good crisis go to waste. 

“Whatever challenge comes along, you’ll always get an 

opportunity out of it.” 

Whatever challenge comes 
along, you’ll always get an 
opportunity out of it
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GET YOUR ECO ON
Of course, there were plenty of products that 

pushed the sustainability message at the LSS this 

year. Winning the Stationery Matters award for 

the sustainable stationery product of the year was 

edding, with its 24 EcoLine highlighter, the first 

highlighter to achieve the Blue Angel eco-label. 

Available in both luminous and pastel colours, the 

pens are made from 90% renewable resources, and 

can be refilled multiple times.

Also nominated in the category was well-known 

brand Pukka with its Pukka Planet Cork Pencil Case. 

As you might expect, the primary material is cork, a 

highly sustainable substance, with vegan inks giving a 

touch of colour. The Pukka Planet range has a variety 

of other recycled and eco-friendly products available; 

we particularly like the ‘don’t be a prick’ pencils, 

engraved with planet-positive messages.

Other finalists in the sustainability category 

included Coffeenotes, with a notebook made from 

recycled coffee cups, Exacompta and its pencil 

case made from recycled water bottles and Pilot 

with a pen made from recycled plastic, including 

2.5% ocean plastic. There were many more ‘green’ 

products on display, highlighting the ongoing high 

demand for eco products.

DIVERSIFYING IN  
YOUR COMFORT ZONE
While these higher end products may seem more 

suited to the retail market than the office, the lines 

between consumers and businesses have blurred. 

Many of these companies are firms dealers are 

already talking to, so it makes sense to build on that 

relationship by offering something a bit different 

from the norm.

There’s something to be said for selling a 

product that is familiar and comfortable, and 

stationery remains a core vertical for most dealers. 

Diversifying within these comfort zones makes 

sense, and with the workplace now sharing space 

with home for many employees, introducing 

customers to some of these innovative, unique  

and special items could be a winning strategy. 

Office storage has traditionally been grey  
and boring, but it doesn’t have to be that way

THE SIX TYPES 
OF PRODUCT 
DIVERSIFICATION
Horizontal - Introducing 

brand-new products or 

services, either within your 

niche or in a new market 

segment. E.g. A grocery 

store starting to sell 

Christmas decorations

Vertical - Expanding a 

product line through the 

integration of products in 

the existing supply chain. 

E.g. A car dealership 

starting to sell tyres

Concentric - Introducing 

new products or services 

that are closely related 

to your existing products 

and services. E.g. A sofa 

company starting to  

sell armchairs

Conglomerate - 
Introducing new products 

or services that have no 

relation to your existing 

products and services. 

E.g. A clothing company 

starting to sell toys

Defensive - Being  

forced to diversify to 

remain competitive,  

due to competition, 

saturation of the market 

or existing products 

becoming outdated. 

Offensive - Diversifying 

aggressively to grow by 

entering new markets and 

attracting more customers.
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PaperStream IP
A scanner driver that cleans and optimises image 
fi les for faster, lower-cost access and storage.

PaperStream Capture
Streamlines and automates capture into workfl ows.

PaperStream ClickScan
Ad-hoc scanning with a single touch.

fi -8170/fi -8190fi -8170/fi -8190

 https://www.pfu-emea.ricoh.com/

The three 
ways to 

ensure you’re 
getting the 
best deal 
on your IT 
equipment 

Nobody likes experiencing that sinking feeling that you’ve either overpaid 
or bought the ‘wrong’ product; the good news is that there is a better way. 
Ian Nethercot, MCIPS, supply chain director, Probrand,  explores how you 
can overcome the stormy world of IT purchasing and enter a new era where 
everyone feels confident to navigate and negotiate the very best deal

T he IT industry is one of  the most 
complex markets in the world and 
experiences thousands of  price 
changes and product introductions 

per day. To browse that many products 
and manually compare specification, stock 
availability and cost is a near impossible task - 
there simply aren’t enough hours in  
the day. Just trying to find the right product  
is challenging enough, let alone keeping 
ahead of  the latest innovations. This is 
particularly frustrating for the education 
sector as it faces increased pressure to deliver 
a digital curriculum. Here are three key 
pieces of  advice to guide you on your IT 
procurement journey.

1 EMBRACE DIGITAL
Given the volatility in the IT market 
over recent years, it has never been 

more important for buyers to deploy digital 
solutions to help them work faster and smarter. 
Procurement teams shouldn’t be wasting time 
on processes that can be automated – for 
example, hanging around waiting for purchase 
orders which could be approved almost 
instantly. Adopting digital platforms allows 
procurement teams to improve efficiency 
and free-up time that can be spent more 
strategically – building relationships with 
suppliers and planning future purchases to 
ensure they are acquiring the best products at 
the best time and the best price.

May 202322 
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How scanners  
can revolutionise  

the ‘accounts  
payable’ function

Fujitsu Scanners 
are enabling those 
who work in 
accounts payable - in 
organisations from 
SMEs to large corporates 
- to work smarter, 
whether they are based 
at home or in the office

o matter how 

large or small 

an organisation 

is, they all need 

an ‘accounts 

payable’ function 

to pay suppliers and keep their 

business moving - but, while many 

areas of business have embraced 

digitisation, accounts payable is still 

often characterised by inefficient, 

manual processes that add complexity 

and delay to the role, that can end up 

costing a company money. Indeed, 72% 

of UK accounting departments listed 

‘Too much manual data entry’ as a top 

accounts payable process challenge, 

according to a 2021 survey by Ephesoft.

Manual data entry takes a lot of time 

and increases possibility of errors - and 

manually finding and rectifying errors 

wastes even more time for people who 

work in accounts payable; lost time and 

incorrect payments have a negative 

effect on a business’s finances.

A 2020 report by INVU found that 

72% of UK businesses still require 

employees to print out invoices received 

as email attachments, but physical 

storage of documents can be expensive, 

and the rise in remote working over 

the past 15 months has presented new 

problems for employees in the accounts 

payable department, especially those 

who work remotely, who can experience 

difficulties in retrieving documents and 

storing them effectively. It can also result 

in a lack of traceability and reporting, 

which can make compliance with data 

regulations difficult, and bring other 

unwelcome problems to a business.

Meanwhile, approval processes can 

be cumbersome; passing invoices to 

key individuals for approval is a frequent 

payments bottleneck, especially if the 

person needed is not there to sign an 

invoice off. In Ardent Partners’ The State 

of ePayables report, from 2019, 33% of 

respondents said that bottlenecks in  

the invoice approval process were a  

top cause of exceptions. If payments  

are delayed, late payment penalties  

may be incurred, or early payment 

discounts lost. 
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So, what are you waiting for? As 
we want as many of you as possible 

to benefit from a day of learning and 
networking, we are offering a limited 
number of FREE and DISCOUNTED 

tickets! Email  hello@dealersupport.co.uk 
using the subject line ‘I want to come to 

DS LIVE 20233!’ to express your  
interest in tickets. 

One of the things we most pride ourselves  
on is the fantastic feedback we receive  

after our events each year. Here are just some  
of the positive comments we have had  

following our previous events:

“The exhibitors were of a really  
high standard.” 

“The venue was great; brilliant location  
and very accessible.” 

“As always, the seminars and workshops 
were very good.” 

“Great networking opportunity.”

Contact us at  
hello@dealersupport.co.uk

DON’T JUST TAKE 
OUR WORD FOR IT

BOOK TODAY

*Standard ticket price starts from £45 
which includes all seminars,  

the exhibition, refreshments and  
a hot lunch.

New regulations came into force on 23rd January under article 24 of 

the Regulatory Reform (Fire Safety) Order 2005 (Fire Safety Order) to 

implement the recommendations made to government in the Grenfell 

Tower Inquiry Phase 1 Report which require a change in the law.

WHAT DOES THIS NEW REGULATION MEAN?

Those responsible persons of high-rise blocks of flats must provide 

information to fire and rescue services so they can adopt and apply an 

efficient and effective operational response.

HOW CAN WE HELP?

As an expert in the manufacture of safety signs, we can provide a 

comprehensive way finding signage project for high rise buildings which 

helps provide crucial information to residents and firefighting personnel.
●   Photoluminescent signs helps residents find their way out of the 

building safely in low light or smoky conditions and helps fire fighters 

identify where they are in the building. 
●   Site safety notice boards provide important information about the 

building, key individual contact details.
●   Notice signs or tagging systems help manage any equipment checks 

in the building. Identifying when the item was last inspected, and any 

defects are highlighted.
●   Fire door signs help individuals to understand which are fire doors within 

a building, the importance of keeping them shut and not to block fire doors.
●   Fire safety notices help to provide relevant fire safety instructions  

to residents.
●   Wayfinding signage provides an easy recognisable route. They provide 

direction helping people find their way easily. 

Help guide your customers through what they need with Spectrum Industrial. 

To read the full guidance -   

https://www.gov.uk/government/

publications/fire-safety-england-

regulations-2022/fact-sheet-overview

Think safe, act 
safe, be safe –  
fire safety
new regulations 
are now in force 

www.dealersupport.co.uk  MARCH 2023  [17] 
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MAKE THE DIGITAL STEP

Understandably, many businesses want 

to make their accounts payable function 

more efficient as well as making the 

payment process simpler and more 

flexible and providing greater visibility 

of outgoing payments to optimise cash 

flow. This can be achieved through digital 

transformation - and scanning is a great 

first step, creating a more streamlined and 

value-added accounts payable function.

Organisations moving from 

paper-based processes to digital can 

quickly see the benefits that digital 

transformation can bring. Enabling 

staff to collaborate and communicate 

securely across multiple locations allows 

for a more efficient and productive 

workforce, and time freed-up to spend 

on other business activities; ultimately, 

this can help to ensure business 

continuity and survival.

Digital transformation enables 

businesses to be more flexible and 

provide a more positive experience to 

both internal and external stakeholders; 

it helps to increase the accuracy and 

efficiency of the accounts payable 

function, delivering better reporting and 

data analytics which bring transparency 

to transactions and cash flow. Due dates 

can be flagged automatically, ensuring 

no payments are missed, and records 

can be searched and used to plot 

future payments to ensure better cash 

management – making sure that no nasty 

surprises are revealed at a later date!

FUJITSU’S SCANNING RANGE

Fujitsu’s range of document scanners 

can help automate many processes and 

workflows across an organisation, and 

benefit from organisational intelligence. 

For instance, the ScanSnap iX1600 - the 

flagship model of the ScanSnap series - 

can scan A4-size documents in colour at 

300dpi at speeds of 40ppm/80ipm, and 

it comes with a 4.3-inch touch screen to 

bridge the gap where the physical and 

digital meet. 

The device comes with wifi 

connectivity, making it ideal for team-

sharing and combined use with cloud 

services. It also features a receipt guide, 

which provides stable scanning for 

inconsistent paper sizes, and streak 

reduction to ensure the production of 

clean images.

Then there is the Fujitsu image 

scanner SP-1130N which, while an 

entry-level model, provides high-value 

performance with scanning speeds of 

30ppm/60ipm in A4 portrait, in colour, 

at 200 or 300dpi. With an ADF capacity 

of 50 sheets, it can scan a wide range 

of documents and has technology 

that enables plastic card scanning and 

accurate and reliable feeding.

For those that want a compact 

scanning solution, there is Fujitsu’s 

fi-7160, which scans A4 portrait 

documents at 60ppm/120ipm at 200 

or 300dpi. It can take up to 80 sheets 

at a time, and scan up to 9,000 sheets 

a day. The fi-7160 also comes with a 

skew reducer to ensure stable feeding, 

a paper protection function to protect 

documents from damage, ultrasonic 

multi-feed detection for security against 

lost images and backlit LCD for easy 

operation viewing.

DRIVE CONVERSATIONS

These products can revolutionise a 

customer’s accounts payable function 

and give dealers the opportunity to drive 

conversations about the advantages 

of digitising business processes with 

existing and new customer bases. As 

working practices change, and technology 

advances, those who don’t keep up will 

be at a distinct disadvantage compared to 

their competition.

Providing such transformative 

products can help to cement customer 

relationships and build trust, which can 

lead to further sales in other areas of the 

office products market. 

Sign up to Fujitsu’s partner portal 

to access further information on 

this topic, including webinars and 

other sales enablers: https://partner.

imaging-channel-program.com

Offer your customers the benefi ts that digital processes can bring:

Embrace digital 
transformation 
with Fujitsu 
Document 
Scanners

Join Fujitsu’s Imaging Channel Program and gain access to a wealth 
of sales enablement tools to help you understand and position the 
scanning opportunity:

www.imaging-channel-program.com

Find out more on page 9

Digital transformation enables 
businesses to be more flexible
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From: Angela Howland angela@intelligentmedia.co.uk
Subject: FW: One system. One solution

Date: 18 July 2023 at 20:54
To: Amanda Lancaster designer@intelligentmedia.co.uk

 

Complete business management software solutions for business
supplies dealers

Using multiple systems? Worried about how efficient they are, and whether the data from
them is accurate enough for you to make the best decisions? Horizon helps you manage
and track all your business processes from one easy-to-use system. This gives you more
time to focus on growth and diversification.
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From: Dealer Support <hello@email.dealersupport.co.uk> 
Sent: Wednesday, March 15, 2023 12:20 PM
To: Kajsa Eklof <kajsa@intelligentmedia.co.uk>
Subject: One system. One soluJon
 

ECI Horizon
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want, when you want Click here to update 
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Never miss an issue
Subscribe for free here

Workplace intelligence from 3M

Developing more 
effective workplace 

environments 
The benefits of adapting 
workplace environments  
to feature more modern 

working practices

Leveraging facilities 
management to  

reduce carbon output
Improved facilities management 

can help business managers  
to reduce carbon footprint  

and meet net zero

How to build  
a successful  

sales pipeline   
Want to build a healthy sales 

pipeline? Here is how you  
can achieve this and drive sales 

for your business

READ moreREAD more

READ more READ more

READ more

The Range acquires Wilko 
brand in £5m deal as stores 

face closure

Government urged to 
extend rates relief for 

struggling small businesses 

BOSS members’  
day 2023 industry  

panel revealed

HAVE YOU SEEN

Non-OEM consumables;  
myth busted

Not all printer consumables are equal; discover the 
benefits of non-OEM alternatives

More consumers seek  
recyclability information

Study reveals 84% of consumers actively look for 
recyclability instructions on products

This week on dealersupport.co.uk:  
Workplace intelligence    Developing effective environments    Leveraging facilities management

In this article 3M offer great thought leadership to help the  
dealer by identifying today’s trends, to drive tomorrow’s sales

TOP PICKS

Unlocking workplace 
excellence through ergonomics 

for healthier, safer and more 
productive workspaces

THIS MONTH IN PRINT

READ more

The power  
of ergonomics

Weekly
This week’s round up of the best bits from Dealer Support online

INNOVATION MANAGEMENT DEALER SUCCESS

READ THE LATEST ISSUE...

For your one stop shop of the most 
relevant or relatable issues and 
advice in school business leadership 

The paperless office might still be the 
sustainable choice, but when it comes 

to planning, ideas and organisation, the 
mighty pen is not going anywhere

The mighty pen: 
Revolutions  
in writing 

instruments
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THREE IN A BED: INSIDE NEMO’S  
TRIPLE WHOLESALER STRATEGY

Tim Beaumont outlines the  
benefits of hedging your bets

CARBON NEUTRAL BY 2025:  
THE MORGAN & MORGAN STORY

Michael Morgan shares his  
incredible sustainability journey

KEEP IT CLEAN (AND GREEN)
Modern workplaces demand high 
performance hygiene products –  

can they also be eco?

inspiring success in the workplace supplies industry 

September 2023      Issue 334

SEPTEMBER 
EDITION  

Welcome 
to our

EDITOR’S pick

Did you see last 
month’s issue? 
Take a look  
back here 

Phil Jones, MD of Brother UK, shares 
his vision for the future as supply 

chains start to unblock and the firm 
gets back to ‘business as usual’ 

Powering 
towards  

the future 
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WHAT RECOVERY? INSIDE PAPERSTONE’S 
RAPID POST-PANDEMIC REBOUND  

 Jim Brown tells us how the company 
has already recovered 

DEALER SUPPORT LIVE: THE REVIEW 
We reflect on the event and 

share some of the highlights from 
conversations and panels 

inspiring success in the workplace supplies industry 

THE AESTHETIC OFFICE: DESIGNING 
FOR THE NEW NORMAL 

Function still trumps form,  
but only just… 

Summer 2023      Issue 333
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 July 4, 2023

Latest issue

Six steps to protect your
organisation from a cyber
attack
 July 18, 2023

With ransomware attacks are on the rise, it’s
never been more important for organisations
to fight back – here’s how keep reading

‘Right to disconnect’: Help or
hindrance for organisations?
 July 17, 2023

Would giving employees the legal right to
completely disconnect from work during non-
working hours be a help or hindrance to keep
reading

How can business leaders solve
the post-pandemic
productivity puzzle?
 July 14, 2023

The productivity puzzle is a challenge business
owners and policymakers are all trying to
address. But what is it? And keep reading

Powering towards the future:
Brother UK’s outlook for 2023
 July 14, 2023

Coming out of a challenging 2022, Brother has
its sights set on getting back to ‘business as
usual’; we talk keep reading
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ideas, and top tips
 July 14, 2023

We all talk about the importance of self-care,
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to keep reading

Eight tips for successfully
setting boundaries
 July 13, 2023

It can be hard to know how to set boundaries,
let alone maintain a boundary with a friend,
family member keep reading

How to balance good times
and goal setting
 July 12, 2023

In achieving our objectives, it’s all to easy to
lose sight of what brings us joy – Gin Lalli
shares keep reading

Five ways to boost your fitness
without leaving your desk
 July 7, 2023

If your job involves sitting at a desk for long
periods of time it can be much harder to fit
keep reading
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‘Inevitable’ jobs will be more automated, says new head
of government’s AI taskforce
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As reported by the BBC, protecting British jobs will be a challenge as artificial intelligence systems
become more advanced, says keep reading
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Dealer Support is an interactive news and
comment driven website that provides daily
industry information, features and advice for the
online dealer community.

About Us

We here at Dealer Support pride ourselves in
creating solutions for suppliers to deliver their
message in the most effective and interesting way
possible. Our long-standing experience means the
end result will be on remit and read by the right
people, every time.

Get in touch today to find out how you can better
reach your audience.

Advertising Options

Our publishing portfolio has become quite
extensive over the years, click below to see our
sister publications. – we have something for
everyone!
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Data Direct: toner and more
 April 3, 2023   Industry

Data Direct is the UK’s leading, award-winning independent dealer-only distributor of printer
& copier supplies, consumables, parts & workplace solutions. Exhibiting at Dealer
Support LIVE on April 27th in Coventry, come and meet the team to find out how Data Direct
can help you grow and win more sales. If you can’t wait until then, here some more
information and don’t hesitate to get in touch…

Award-winning distributor

Data Direct was recently awarded EOS Distributor of the Year 2022 at the prestigious Print IT Awards in December. This is
the second consecutive year that the company received the award. This success is a testimony to the exceptional
relationships and processes the Company has in place with its dealer customers and supplier partners.

www.data-direct.co.uk

As a distribution partner to many hundreds of businesses in the UK, Data Direct constantly looks to improve its offer as
well as how simple and easy it is to do business. The new https://www.data-direct.co.uk/ website helps customers
transact in a very easy, intuitive, and efficient way, while giving them access to a whole host of new innovations providing
opportunity for them and their end-user customers. Navigation is easy, getting to the products that you need and finding
adjacent products in the most efficient way, just like all leading e-commerce websites.

Extensive catalogue

Whether you’re in office, workplace or copier Ssppliers, Data Direct has an extensive offer of consumables, components
and parts, with market leading OEM brands and compatibles. Data Direct offers a comprehensive portfolio of 20,000+ plus
products for online and e-commerce catalogues, all available for next day delivery. Also, in partnership with Fusion Plus
Data, business supplies dealers, printer and MFP stockists can immediately access up-to-date product information. With
regular content refreshes, resellers can have the confidence of having the very latest and most accurate content, new
product introductions and deletions. If you’re in the market for toner supplies, this is the one-stop shop for all your needs.

Everyone supports you

With great relationships among its customer and supplier base, Data Direct is a facilitator of market-leading products to
deliver the very best in the UK. Every day, the customer-first culture ensures that every interaction and touchpoint deliver
on the very high expectations of its customers. This in turn builds greater trust and confidence among its reseller and
vendor community, in turn motivating the marketplace. With product range expansion, multiple innovations, new and
expanded programme delivery, closely supervised account management and sales support, product training, market-
leading customer services, warranties and SLAs all excel to deliver the right products, on-time, competitively priced to
thousands of loyal customers.

Partner programmes for every business model

Supporting resellers with a wide and flexible range of Partner Programmes has never been so important with market-
leading services and solutions. With PIXPAX, combined with PIPS and BRIDGE-IT, this programme provides the most
comprehensive back-to-back delivery solution on the market. More resellers than ever before are benefitting from this
service, removing fixed costs from their own businesses, improving their focus on their own end-user customers, while
leaving the logistics to the specialists. With the award-winning PIPS (https://www.data-direct.co.uk/partner-
programmes/pips/), resellers get revenue on time, improved consumable control and is an easy-sell to gain more
prospects. This award-winning device management software is considered by many as the best monitoring solution in the
market.

Sustainability

Data Direct continually strives to improve its green agenda, reducing energy consumption by 90%+, removal of all plastics
in packing & fulfilment, adapting the vehicle fleet & more. Data Direct is proud to partner Evertreen, in protecting and
restoring rainforests on a massive scale. The Company recently planted 1,000 trees. As the distributor for Pelikan toner and
ink in the UK, Data Direct provides a strong eco-friendly range of products.

DD Group

For 30 years, Data Direct has become one of the largest and most experienced businesses of its type in the UK. Data Direct
boasts a scalable and diverse supply chain infrastructure with large UK-based warehousing. Dealers and customers are
able to benefit from additional fulfilment services, including automated solutions, PPE and other products designed to
improve efficiency and safety in the workplace. Data Direct is part of the DD Group of innovative organisations, with
diverse and deliverable product services, serving workspace furniture, LED lighting, Off Grid solutions, Printer & MFP
distribution. All UK-based businesses, partnering with Data Direct gives you access to huge resources, forward-thinking
teams and so many opportunities.

Key contacts

Marianne Chamberlain, sales director, marianne@data-direct.co.uk

Peter Cowan, group chief operations officer, peter@data-direct.co.uk

Meet the team to understand how the suite of products and partner programmes, supported by a team of business
managers covering the UK and Ireland, can help you grow and win more sales. We’re looking forward to meeting up
at Dealer Support LIVE in Coventry on 27th April!

Stay in touch

Follow us on LinkedIn: https://www.linkedin.com/company/data-direct-thames-valley-ltd/ &
Twitter: https://twitter.com/DATADIRECT1

Can’t wait any longer? Open an account today (https://www.data-direct.co.uk/) …

This is a sponsored article brought to you by Data Direct

To find out more about how Data Direct could benefit you, come and chat to them at Dealer Support Live 2023. Book
your tickets here!

Don’t forget to follow us on Twitter like us on Facebook or connect with us on LinkedIn!
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How can business leaders solve the post-
pandemic productivity puzzle?
The productivity puzzle is a challenge business owners and policymakers are all
trying to address. But what is it? And...
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