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SO,  IT’S  OVER  

TO  YOU NOW!

The final article in Helen Burge’s 

year-long sustainability series

FIRE SAFETY IN  

YOUR SCHOOL 

The key points Phil Burton has 

learnt about fire safety

Supporting business and f inancial 

excellence in schools and academies 

January 2023

THIS NEW YEAR IS  

ALL ABOUT YOU

How to place more emphasis on 

your happiness this year

Why Sue Birchall is doing hers differently this year

NEW YEAR 
RESOLUTIONS

TRANSFORMING YOUR 

SCHOOL’S VISUAL BRAND 

Advice on innovating and 

developing your school’s branding

2023

WE’RE BACK! 

On May 18th  

in Manchester  

and June 7th  

in London
 

Flag your 
interest for 

discounted tickets 

by emailing  

hello@edexeclive.co.uk

 

Expert-led 

SEMINARS,  

valuable 

NETWORKING, 

innovative 

EXHIBITORS

Visit www.edexeclive.co.uk to learn more

A day of interactive learning  

and networking specifically  

tailored to the role of the SBL

 ALSO INSIDE THIS MONTH:
FESTIVE MARKETING WORKS!Some great ideas to help you make best use of Christmas marketing opportunities

THERE’S NO PLACE LIKE HOMEWhat does The Wizard of Oz  teach us about SBL skills?

SUPPORTING BUSINESS AND F INANCIAL EXCELLENCE IN SCHOOLS AND ACADEMIES

EDUCATIONEXECUTIVE
DECEMBER 2022

Digital 
wrap 

edition

DIGITAL WRAP

Let’s celebrateCelebrating the financial successes experienced this year to bring a measure of cheer

BECOMING A GLOBAL CITIZENHow you can ensure you and your school develop a global mindset

 ALSO INSIDE THIS MONTH:
EDEXEC LIVE 2023: 

SUPPORTING YOUR SCHOOL
Tailor our event to suit  
your school’s needs

CHATGPT IN EDUCATION: 
EMBARGO OR EMBRACE?
Gary Henderson’s views on  

the controversial AI bot

SUPPORTING BUSINESS AND F INANCIAL EXCELLENCE IN SCHOOLS AND ACADEMIES

EDUCATION
EXECUTIVE

MARCH 2023

Digital 
wrap 

edition

WHY COMPARING ONLY 
LEADS TO DESPAIRING  

Laura Williams on the negative 
impacts of comparison

How appraisals could help the staff retention crisis

Making the most 
of staff appraisals

 ALSO INSIDE THIS MONTH:
EDEXEC LIVE 2023: AN EVENT 

MADE FOR THE SBL 
A day that is tailor-made  

for the SBL

BREAKING DOWN YOUR  
IT STRATEGY

Advice on segmenting  
your IT planning

SUPPORTING BUSINESS AND F INANCIAL EXCELLENCE IN SCHOOLS AND ACADEMIES

EDUCATION
EXECUTIVE

FEBRUARY 2023

Digital 
wrap 

edition

SAME QUESTIONS, 
DIFFERENT ANSWERS

Why leaders must constantly 
evolve their thinking 

How you can manage 
those never-ending 

emails more effectively

Managing 
your 

mailbox

ADDRESSING CHALLENGES 
AND OPPORTUNITIES 

How schools can address funding 

pressures and staffing issues

TOP TWITTER TIPS  
FOR YOUR SCHOOL

How to elevate your school’s  
use of Twitter

Supporting business and f inancial 
excellence in schools and academies 

May 2023

DOES YOUR SCHOOL 
HAVE FLEX APPEAL?

The benefits, recent changes and 

impact of flexible working

Different methods to use during the financial squeeze

Budgeting in difficult 
financial times

BUILDING PROFESSIONAL 
CONFIDENCE

Alternative ways of thinking to 

rekindle confidence in yourself
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HOW TO PREPARE YOURSELF 

FOR A JOB INTERVIEW
DEVELOPING SUCCESSFUL 

PARTNERSHIPS FOR YOUR SCHOOL

APRIL 2023

Digital 
wrap 

edition

WHY IS EVERYONE TALKING 
ABOUT PEDTECH?

The possibilities of tech  
in the classroom 

How to avoid becoming a micromanager 
and how to deal with a boss who is one

Micromanagement - 
what it is, its impact 

and how to prevent it

 ALSO INSIDE THIS MONTH:

Advice on putting your 
best foot forward

Five tips for successful and  
sustainable partnerships

Magazine Activity



Double Page Spread (DPS)

Full  Page A4

A4

A4A5

A5

A51/2 Page (vertical)

TRIM:  
420mm wide x 297mm high

BLEED:  
426mm wide x 303mm high

SAFE:  
All text should be 1cm from 
the edge of BOTH pages

TRIM:  
296mm wide x 420mm high

BLEED:  
302mm wide x 426mm high

SAFE:  
All text should be 1cm from the 
edge of BOTH pages

TRIM:  
210mm wide x 297mm high

BLEED:  
216mm wide x 303mm high

SAFE:  
All text should be 1cm from 
the edge of the page

TRIM:  
148mm wide x 210mm high

BLEED:  
154mm wide x 216mm high

SAFE:  
All text should be 1cm from the 
edge of the page

TRIM:  
92mm wide x 277mm high

BLEED:  
Not required

SAFE:  
We place artwork with  
1cm of white space on 
each side

TRIM:  
65mm wide x 185mm high

BLEED:  
Not required

SAFE:  
We place artwork with 1cm of 
white space on each side

Advertising 
specifications

• The ideal file format to send us your artwork 
in is PDF. However, we will also accept EPS or 
TIFF files.

• Your artwork should be of high resolution, 
preferably more than 300DPI.

• Please allow a 3mm bleed on all sides of 
your artwork. This is the margin that we 
need when trimming prints.

• Please make sure that all the text on your 
artwork is at least 1cm from the edge of 
your design.

• Please convert all fonts in your artwork to 
outlines to ensure compatibility.

• Make sure your images are in CMYK colours 
(full colour), not RGB for example.

BLEED:
Each outer edge of all full page artwork 
requires 3mm of bleed to avoid any 
white space remaining when the paper 
is cut.

TRIM:
This is the size of the final publication.

SAFE:
The area all text and feature images 
should be placed  within to avoid the 
artwork appearing unbalanced or 
being concealed in the binding of the 
publication.

TOP TIPSLABEL KEYMagazine

If you have any questions regarding the  
supply of artwork, please contact:  
production@intelligentmedia.co.uk or call 
0203 794 8555 and we’ll be happy to help.

 
We are 

happy to add your 
preferred URL link 

to our digital editions, 
simply provide a URL 
link with the rest of 

your copy

WHAT LEADERS AND MANAGERS 
CAN LEARN FROM AIRLINE PILOTS

POPULATION PROBLEMS – DEALING 
WITH SCHOOL DEMOGRAPHICS

SUMMER 2023

BEING CLEAR  
ABOUT PEDAGOGY
How to be effective 

pedagogical gatekeepers

Is offering a sign on bonus the 
answer to recruitment problems?

Is a ‘golden hello’ 
the answer?

 ALSO INSIDE THIS MONTH:

The first of a two part series on the 
parallels between SBMs and pilots

How to avoid demographic change 
derailing your school’s development

*Click on boxes to check positions visually



• If you use the maximum word count, 
fewer images will be used in the final 
designed version. If you would like 
the case study to have more images 
incorporated, please reduce the word 
count to accommodate for this. 

• Ensure your images are in CMYK 
colours (full colour), not RGB for 
example. Your artwork should be of high 
resolution e.g. more than 300DPI

TOP TIPS

2 page sponsored (article-feature-interview-case study) 

●   Please supply up to 900 words saved in a word document
●   2 - 4 images
●   Logo 
●   Contact details if you wish them to be included
●   Website or email link if you wish them to be included

3 page sponsored (article-feature-interview-case study) 

●    Please supply up to 1350 words 
saved in a word document

●  Up to 4 images 
●  Logo 
●  Contact details if you wish 

them to be included
●  Website or email link if you 

wish them to be included

1 page sponsored (article-feature-interview-case study) 

●  Please supply up to 400 words saved in a word 
document

●  1-2 images 
●  Logo
●  Contact details if you wish them to be included
●  Website or email link if you wish them to be included

½ page sponsored column
●  Please supply up to 250 words 

saved in a word document
●  1 image 
●  1 Logo
●  Contact details if you wish them 

to be included
●  Website or email link if you wish 

them to be included

Magazine

production@intelligentmedia.co.uk or call 0203 794 8555

Sponsored inclusion specifications

*Click on boxes to check positions visually



OG
Outer gate

FC
Front cover

IG
Inner gate

IFC
Inside  

front cover

IFC
IG

IFC
OG

Outer Gate (OG)

Front cover (FC)

How does a gatefold work?

Gatefold DPS

Inner Gate (IG) Inside Front Cover (IFC)SAFE:  
All text should be 1cm from the 
edge of the double page spread.

Anything placed in the middle of 
the spread will NOT be lost in the 
crease.

The IG/OG page isn’t as wide as 
the IFC page to allow it to fold 
inside the magazine.

TRIM:  
198mm wide x 297mm high

TRIM:  
200mm wide x 200mm high

TRIM:  
198mm wide x 297mm high

TRIM:  
208mm wide x 297mm high

BLEED:  
204mm wide x 303mm high

BLEED:  
206mm wide x 206mm high

BLEED:  
204mm wide x 303mm high

BLEED:  
214mm wide x 303mm high

SAFE:  
All text should be 1cm from the 
edge of the page

SAFE:  
All text should be 1cm from the 
edge of the page

• The ideal file format to send us your artwork 
in is PDF. However, we will also accept EPS or 
TIFF files.

• Your artwork should be of high resolution, 
preferably more than 300DPI.

• Please allow a 3mm bleed on all sides of 
your artwork. This is the margin that we 
need when trimming prints.

• Please make sure that all the text on your 
artwork is at least 1cm from the edge of 
your design.

• Please convert all fonts in your artwork to 
outlines to ensure compatibility.

• Make sure your images are in CMYK colours 
(full colour), not RGB for example.

TOP TIPSMagazine

Prime positions production@intelligentmedia.co.uk or call 0203 794 8555



Digital Activity



SKYSCRAPER:  
300px wide x  
400px high

DOUBLE BUTTON: 
300px wide x  
125px high

MPU: 
300px wide x  
250px high

LEADERBOARD:  
728px wide x  
90px high

.co.uk

HOMEPAGE TAKEOVER:  
1144px wide x 584px high

*Click on boxes to check positions visually

HOMEPAGE TAKEOVER  

• We can accept up to 3 slider  
images that will rotate

• 1 slider image will display as a  
static image
Each slider image requires:

• A tag-line/headline for each slider 
image: 3 to 7 words

• Landing page subtitle/CTA:  
10-15 words

• Post content (text): A paragraph  
30-35 words

• URL to link from CTA landing page
PLEASE NOTE: Slider images require 
bleed of 50 pixels to accommodate 
overlap text box in design

Website adverts
production@intelligentmedia.co.uk or call 0203 794 8555

POP UP:  
500px wide  
x 400px high

HIGHLIGHT BOX  SLIDER:  
678px wide x 381px high

PLEASE SUPPLY US WITH A URL TO LINK YOUR ADVERT TO

•  Please supply website 
advertising as a web-ready 
JPG or PNG or GIF, unless 

advert is dynamic where only 
a .gif file will be accepted

•  150 PPI
•   RATIO 2.04:1

Important Points:

HIGHLIGHT BOX SLIDER

• Highlight Slider 1 of 4:  
Please supply one piece of artwork in 
the required specification.

• Highlight Slider 2 of 4:  
Please supply two pieces of artwork, 
each in the required specification.

• Highlight Slider 3 of 4:  
Please supply three pieces of artwork, 
each in the required specification.

• Highlight Slider 4 of 4:  
Please supply four pieces of artwork, 
each in the required specification.

• Highlight slider images  
must be static

• Multiple clicks can be supported



NEWS STORY
No more than 350 words

BLOGS & COMMENT PIECES
No more than 600 words

SPONSORED 
CONTENT

PLEASE ALSO SUPPLY
● 1 image

● Logo

● URL for image/logo to link to

● Contact details/CTA

HOME NEWS COMMENTS & BLOGS MAGAZINE EDEXEC LIVE ABOUT  SIGN UP SIGN IN

LEADERSHIP MANAGEMENT ICT MATTERS MONEY TALKS PROCUREMENT CPD COMPLIANCE & RESOURCES ACADEMIES & MATS LIVE IT

       SEARCH …

 EDUCATION FINANCE FUNDING GOVERNMENT IRIS EDUCATION MANAGEMENT INFORMATION SYSTEM SBL SCHOOL

SCHOOL BUSINESS LEADER SCHOOL BUSINESS MANAGER SCHOOLS SPOTLIGHT_ICTMATTERS TOP PICKS

 PREVIOUS
Talks continue as schools face teachers’ strikes

NEXT 

Heads call for end to ‘blunt’ Ofsted ratings

HOME  ICT MATTERS  IRIS Education launches bitesize video series, helping schools and trusts unlock the power of their data with a smart MIS 

IRIS Education launches bitesize video series, helping schools
and trusts unlock the power of their data with a smart MIS 
 23rd January 2023   ICT Matters

Free video resources to support
switching to a smarter MIS 

With many schools and trusts now able to
consider the merits of switching to a new
management information system (MIS), IRIS
Education are announcing the launch of its
mini video series: Unlock the power of your
MIS.  

Designed for school and trust leaders looking
to break free from the constraints of their

legacy systems and harness next-generation MIS to drive school and trust-wide improvement, each five-minute video explores the
different tools and features of IRIS Ed:gen – IRIS’ smarter than average MIS.  

The four mini videos are available to watch on-demand today and include:  

Effective safeguarding of every pupil – with keeping children safe the number one priority for schools and trusts, this snappy
video explores IRIS Ed:gen’s innovative wellbeing module, designed to support staff to effectively safeguard every pupil, all from
one intuitive system.  

Simplifying everyday tasks for teachers – time is a precious commodity for teachers, and every moment spent on tasks – like
taking the register or recording behaviour – is a moment lost from valuable teaching time. This video demonstrates how IRIS
Ed:gen gives teachers time back by making everyday tasks quick and simple to complete.  

Powerful trust-wide and school reporting – if spending hours attempting to analyse data from multiple sources (that will most
likely be out of date before you’ve finished collecting it!) sounds familiar, this video’s for you. Get set to explore IRIS Central and
learn how the module can consolidate data from multiple MISs (as well as external sources, including Ofsted and IDACI), provide
insightful reporting dashboards and enable fast, impactful decision-making.  

Manage assessments your way and improve pupil outcomes – the final video delves into all things assessments and looks at
how IRIS Ed:gen removes the admin burden by offering a comprehensive overview of every pupil while providing the flexibility to
accommodate whichever assessment models schools choose to use.  

The time to explore modern, better-value software is here!  

Download the videos here and take the first step towards unlocking the power of your MIS.  

Schools need a supplier who will listen to the needs of their changing environment to give stability, reduce costs and create economies
of scale. These suppliers exist!  
IRIS Education software is the cornerstone of efficient operations in over 12,000 schools and two-thirds of UK MATs. IRIS Education
offers innovative EdTech solutions such as ParentMail, IRIS Financials, IRIS PlusPay and more. IRIS Education’s portfolio of SaaS powers
parent engagement, enhances financial management and supports school leaders to deliver outstanding outcomes for their
communities. 

This is a sponsored article brought to you by IRIS Software Group. 

To find out more about IRIS products and services, contact them in one of the following ways: 

Website: https://www.iris.co.uk/contact-us/

Phone: 0344 815 5555 

Don’t forget to follow us on Twitter like us on Facebook or connect with us on LinkedIn!

HAVE YOU READ?

How to support Ukrainian students
arriving at your school
by
Kariny
26th October 2022 Resources to help
support children and young people
arriving from…

Powered by Contextual Related Posts

Leave a Reply

You must be logged in to post a comment.

Parents opting to keep children at
home: School takes action against
attendance fall-off
 10th July 2023

Education Committee to question
course providers on national teacher
shortage 
 10th July 2023

Four ways to boost employee retention
 10th July 2023

Report reveals that school meals are a
priority for 84% of parents despite
cost-of-living
 7th July 2023

West Yorkshire primary school spreads
kindness ‘hug’ cards to local
community
 7th July 2023

Data-driven decision making in
education
 7th July 2023

Five ways to boost your fitness without
leaving your desk
 7th July 2023

Survey reveals two in three state
secondary schools teach just one
foreign language
 6th July 2023

How to take better breaks at work
 6th July 2023

Case studies: improving attendance
 6th July 2023

     

BE THE FIRST TO COMMENT

YOU MAY ALSO ENJOY

Our stable of brands has evolved and grown over
the past 14 years – today we are a market-leading
education publisher which produces monthly
publications, websites, events and other targeted
information, specifically for school leaders, school
business managers, bursars and the other
decision-makers responsible for business
management in their schools.

About Us

We here at EdExec pride ourselves in creating
solutions for suppliers to deliver their message in
the most effective and interesting way possible.
Our long-standing experience means the end
result will be on remit and read by the right
people, every time.

Get in touch today to find out how you can better
reach your audience.

Advertising Options

Our extensive education portfolio has developed
over the years, and caters for state schools and
academies, independent fee paying schools and
free schools – we have something for everyone!

EdExec LIVE

Dealer Support

Practice Business

Intelligent Media
c/o Soho Works, Unit 4.1
The Tea Building
56 Shoreditch High Street London 
E1 6JJ

Tel: 0203 794 8555

Contact Us

Terms and Conditions

ABOUT US ADVERTISE WITH US OUR SISTER SITES CONTACT

FOLLOW US ON TWITTER FOLLOW US ON LINKEDIN FOLLOW US ON FACEBOOK EMAIL US

Copyright © 2023 | Education Executive | Intelligent Media Solutions
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       SEARCH …

 EDUCATION GOVERNMENT IAN NETHERCOT ICT IT EQUIPMENT MCIPS PROBRAND SCHOOL

SCHOOL BUSINESS LEADER SCHOOL BUSINESS MANAGER SCHOOLS

 PREVIOUS
The Mental Health and Wellbeing of School Business
Leaders report

NEXT 

Guidance for trusts on how to submit a self-assessment
checklist

HOME  ICT MATTERS  3 ways to ensure you’re getting the best deal on your IT equipment 

3 ways to ensure you’re getting the best deal on your IT
equipment 
 24th May 2023   ICT Matters

Nobody likes experiencing that sinking feeling that you’ve either overpaid or bought the ‘wrong’
product; the good news is that there is a better way. Ian Nethercot, MCIPS, supply chain
director, Probrand,  explores how you can overcome the stormy world of IT purchasing and enter a
new era where everyone feels confident to navigate and negotiate the very best deal

The IT industry is one of the most complex markets in the world and experiences thousands of price changes and product
introductions per day. To browse that many products and manually compare specification, stock availability and cost is a near
impossible task – there simply aren’t enough hours in the day. Just trying to find the right product is challenging enough, let alone
keeping ahead of the latest innovations. This is particularly frustrating for the education sector as it faces increased pressure to deliver
a digital curriculum. Here are three key pieces of advice to guide you on your IT procurement journey.

1)     Embrace digital

Given the volatility in the IT market over recent years, it has never been more important for buyers to deploy digital solutions to help
them work faster and smarter. Procurement teams shouldn’t be wasting time on processes that can be automated – for example,
hanging around waiting for purchase orders which could be approved almost instantly. Adopting digital platforms allows procurement
teams to improve efficiency and free-up time that can be spent more strategically – building relationships with suppliers and planning
future purchases to ensure they are acquiring the best products at the best time and the best price.

2)     Compare the market

Much of the equipment purchased for education will require a lower specification than private sector organisations – and can also be
restricted by smaller budgets. Lots of products are designed with this in mind and are manufactured specifically for the needs of the
education market. So, your first step is to make sure you’re taking a closer look at the specification of products to ensure you aren’t
paying over the odds for something that does more than you need it to.

Digital platforms can make this process much easier by offering the ability to select multiple products and view a direct comparison in
just a few seconds. This might look at things like the operating system or the battery lifespan, as well as dimensions and weight. If
you’re struggling to choose between two products that are nearly identical in price, reviewing the specification can help you to
become more informed about which product is going to suit your needs and give you the biggest bang for your buck.   

3)     Go green

Finally, it’s worth looking at refurbished and renewed IT equipment which can be somewhere between 30-40% cheaper than brand
new devices. Equipment purchased through an authorised, accredited, platform will be inspected and tested as being fully functional,
and many items come with a two-year warranty for peace of mind. Of course, there is also an environmental argument to this
approach which may help contribute to any sustainability objectives you are trying to achieve as an organisation.

By following these steps educators can rid themselves of the headaches associated with traditional ways of buying IT and spend more
time on activities that are driving innovation and creating the best possible learning environments. 

The best news is that all of these can be achieved, safe in the knowledge that you are bringing spending under control and getting the
best value.  

At Probrand we understand that buying education IT is challenging, with purchasing processes to follow, demand for the best price
and a need for technical advice you can trust.

Our unique digital marketplace saves you time and money by doing all the hard work for you – from price comparison and ‘live’ price
and stock updates, to automatically delivering education-specific discounts you’re entitled to direct from vendors and distributors. Our
specialist education team is experienced in hardware provision, install, and migration away from proprietary providers.

Register for free at marketplace.probrand.co.uk

This is a sponsored article brought to you by Probrand

To find out more about how Probrand could benefit you, come and chat to them at Education Executive Live 2023. Book your
tickets here!

Don’t forget to follow us on Twitter like us on Facebook or connect with us on LinkedIn!

HAVE YOU READ?

Navigating a complex IT market to get
the best deal  
by
Kariny
27th April 2023 Ian Nethercot, MCIPS,
supply chain director, Probrand, explores
some of the challenges…
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ASCL comment on DfE guidance over
minimum school week
 19th July 2023

School meal price in Derbyshire to rise
by more than 40%
 19th July 2023

Why learning a language can boost
wellbeing
 19th July 2023

How education staff can have a self-
care summer
 19th July 2023

Is collaboration the key behind CPD for
MATs?
 19th July 2023

Planned preventative maintenance:
The SBM responsibilities
 19th July 2023

How ChatGPT can be used to improve
workplace DEI
 19th July 2023

Schools minister to be questioned on
schools funding and ‘maths to 18’
proposals 
 18th July 2023

School leaders significantly
dissatisfied with current government
policies across the board
 18th July 2023

Six steps to protect your organisation
from a cyber attack
 18th July 2023
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BE THE FIRST TO COMMENT

YOU MAY ALSO ENJOY

Our stable of brands has evolved and grown over
the past 14 years – today we are a market-leading
education publisher which produces monthly
publications, websites, events and other targeted
information, specifically for school leaders, school
business managers, bursars and the other
decision-makers responsible for business
management in their schools.

About Us

We here at EdExec pride ourselves in creating
solutions for suppliers to deliver their message in
the most effective and interesting way possible.
Our long-standing experience means the end
result will be on remit and read by the right
people, every time.

Get in touch today to find out how you can better
reach your audience.

Advertising Options

Our extensive education portfolio has developed
over the years, and caters for state schools and
academies, independent fee paying schools and
free schools – we have something for everyone!

EdExec LIVE

Dealer Support

Practice Business

Intelligent Media
c/o Soho Works, Unit 4.1
The Tea Building
56 Shoreditch High Street London 
E1 6JJ

Tel: 0203 794 8555
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Terms and Conditions
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Email Marketing



EE Weekly Email Inclusion - Adverts

EE Weekly Email Inclusion - Sponsored Content

V1

V2

Website Adver ts 

Tweet

EE Week ly Email  Inclusion

TOP BANNER:  
600px wide x 100px 

SPONSORED INCLUSION: 
50 Words + Headline
Link to web page 
Logo or image for our website

• Please supply website advertising as a web ready 
GIF, animated GIF, JPG or SWF.  

• Please supply email advertising as a web ready 
GIF or JPG.  

• All documents must be RGB and the file size should 
not exceed 80kb.

• Please provide up to 140 characters

Digital Specifications

LEADERBOARD:  
728px wide x 90px high

FAT SKYSCRAPER:  
240px wide x 400px 

SLIDER (ideal size):  
588px wide x 283px high

MPU:  
300px wide x 250px 

DOUBLE 
BUTTON:  
300px wide x125 

SINGLE BUTTON:  
145px wide x 145px high

Bespoke Email
• Please provide a HTML file, designed at 600px wide
• Images must be provided as absolute links
• We advise againts the use of CSS as it is 

incompatible with some email clients
• We also advise againts background images for the 

same reason
• All styles should be in line

Logo

• Please supply 250 - 500 words, links 
accepted

• Images should ideally be 588px x 
283px

SPONSORED BLOG OR ARTICLE: 
500 Words + Headline
Link to web page 
Logo or image for our website

Company Profile: 
50 Words + Headline

Website Activity

Website Adver ts 

Tweet

EE Week ly Email  Inclusion

TOP BANNER:  
600px wide x 100px 

SPONSORED INCLUSION: 
50 Words + Headline
Link to web page 
Logo or image for our website

• Please supply website advertising as a web ready 
GIF, animated GIF, JPG or SWF.  

• Please supply email advertising as a web ready 
GIF or JPG.  

• All documents must be RGB and the file size should 
not exceed 80kb.

• Please provide up to 140 characters

Digital Specifications

LEADERBOARD:  
728px wide x 90px high

FAT SKYSCRAPER:  
240px wide x 400px 

SLIDER (ideal size):  
588px wide x 283px high

MPU:  
300px wide x 250px 

DOUBLE 
BUTTON:  
300px wide x125 

SINGLE BUTTON:  
145px wide x 145px high

Bespoke Email
• Please provide a HTML file, designed at 600px wide
• Images must be provided as absolute links
• We advise againts the use of CSS as it is 

incompatible with some email clients
• We also advise againts background images for the 

same reason
• All styles should be in line

Logo

• Please supply 250 - 500 words, links 
accepted

• Images should ideally be 588px x 
283px

SPONSORED BLOG OR ARTICLE: 
500 Words + Headline
Link to web page 
Logo or image for our website

Company Profile: 
50 Words + Headline

Website Activity

LEAD AND MID BANNER 
600px wide x 150px high

NEWSLETTER BUTTON:  
170px wide x 350px high

SPONSORED INCLUSION: 
●  This inclusion is accelerated 

activity for a sponsored article  
● No additional copy is required

SPONSORED INCLUSION: 
● 50 words plus headline
● Link to webpage
● Logo or image

SPONSORED INCLUSION: 
● Article and advert combo
● Advert 140px wide x 480px high
● Link to webpage
● No additional copy required for article

BESPOKE / SOLUS  E-SHOT 

Finished HTML file designed at 800px wide 

●  Images must be provided as absolute  
links within HTML and separately in  
an image file

●  Please also provide PDF visual final email

●  We advise against the use of CSS as it  
is incompatible with some email clients

●  We advise against background images  
as it is incompatible

●  All styles should be in line

●  Please ensure the file only contains HTML  
and no java script

●  Please ensure that the code does not include 
your footer – to comply with GDPR legislation 
it must have ours

●  Please include the Subject line to use for  
the Email

*Click on boxes to check positions visually

Email marketing

V3 (EE weekly combo)
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Print Advertising Specifications

• The ideal file format to send us your artwork 
in is PDF. However, we will also accept EPS or 
TIFF files.

• Your artwork should be of high resolution, 
preferably more than 300DPI.

• Please allow a 3mm bleed on all sides of 
your artwork. This is the margin that we 
need when trimming prints.

• Please make sure that all the text on your 
artwork is at least 1cm from the edge of 
your design.

• Please convert all fonts in your artwork to 
outlines to ensure compatibility.

• Make sure your images are in CMYK colours 
(full colour), not RGB for example.

BLEED:
Each outer edge of all full page artwork 
requires 3mm of bleed to avoid any 
white space remaining when the paper 
is cut.

TRIM:
This is the size of the final publication.

SAFE:
The area all text and feature images 
should be placed  within to avoid the 
artwork appearing unbalanced or 
being concealed in the binding of the 
publication.

TOP TIPSLABEL KEY

production@intelligentmedia.co.uk or call 0203 794 8555

Half Page (A4 vertical) Cover bannerFull  Page (A4)
TRIM:  
92mm wide x 
277mm high

BLEED:  
Not required

SAFE:  
We place artwork 
with 1cm of 
white space on 
each side

Please 
provide logo 
to go on 
cover banner 
plus 15 words

TRIM:  
210mm wide  
x 297mm high

BLEED:  
216mm wide  
x 303mm high

SAFE:  
All text should be 
1cm from the edge 
of the page



Website

LEADERBOARD:
930px wide x 115px high

CAROUSEL:
410px wide x 
310px high

BOTTOM BANNER: 
768px wide x 95px high

SLIDER CARD:
206px wide x 
247px high

EdExec LIVE advert positions and dimensions

EdExec website

BOOK TICKETS PAGE:

BOOK PAGE MPU:
225px wide x 170px high

HOMEPAGE:

*Click on boxes to check positions visually

Digital specifications
production@intelligentmedia.co.uk or call 0203 794 8555

Website homepage web ads:

SKYSCRAPER:  
300px wide x  
400px high

DOUBLE BUTTON: 
300px wide x  
125px high

MPU: 
300px wide x  
250px high

LEADERBOARD:  
728px wide x  
90px high

Digital articles:

● Up to 600 words

● 1 image

● Logo

● URL for image/logo to link to

● Contact details/CTA



Examples
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Getting more from your IT budget:
The Westfield College story
How disruptive platforms are being used to save time and money buying IT

I n today’s fast-paced education 
landscape, establishments face 
significant challenges when procuring 
IT hardware and services efficiently, 

including volatility of  price, stock 
visibility, endless reseller calls and 
manual processes. 

Westfield Arts College, a leading 
special school in Dorset, found itself  
grappling with a time-consuming 
and frustrating IT market. However, 
Probrand marketplace provided an 
innovative solution to help them save 
time and get discounts they’re entitled 
to but otherwise wouldn’t have received. 
This enabled them to stretch the reach 
of  their IT budget and transform 
operations at the College. 

THE CHALLENGE
The IT department at Westfield Arts 
College, led by Richard Gould, was 
responsible for purchasing IT equipment 
for the school’s 180 students and staff. The 
traditional procurement process, involving 
individual supplier approaches through 
email and manual negotiations for each 
purchase, proved to be a cumbersome and 
time-consuming experience.

TIME FOR A NEW WAY TO BUY IT
Richard Gould discovered a game-
changing solution in the Probrand 
marketplace, designed to facilitate 
transparent procurement of  IT products, 

services, and solutions. Unlike traditional 
resellers, Probrand connects buyers 
with distributors and vendors in an 
open marketplace environment. This 
enabled Westfield College staff to get 
automated price comparison and see 
‘live’ stock availability deep within the 
supply chain, and benefit from getting 
personalised education discounts, 
ultimately saving them time and money.

From projectors to classroom 
printers and USBs, Westfield College 
had access to a vast catalogue of  over 
300,000 products from 2,500 brands, 
including real-time pricing and stock 
information, significantly reducing the 
need for manual price comparisons.

Additionally, Probrand’s advanced 
product search and list building features 
allowed users to collaborate with others, 
including the finance department, 
streamlining the decision-making process, 
with digital advisers and extended 
specifications available when required.

RESULTS THAT MEAN BUSINESS
Since using Probrand for IT 
procurement, Richard and his team 
have managed to eliminate the tedium 
of  their previous process.

From an operational perspective, the 
benefits have included peace of  mind 
through transparent pricing, several days 
shaved off procurement time each month, 
the ability to find whatever they need all 

in one place, and the flexibility to build up 
orders over time or purchase single items 
without being penalised.

THE FUTURE IS DIGITAL
Westfield Arts College, as the largest 
special school in the southwest, is linked to 
the Teaching Alliance of  Dorset Special 
Schools (TADSS) network. Richard Gould 
envisions a collaborative future wherein 
schools within the alliance can leverage the 
benefits of  bulk buying discounts utilising 
Probrand marketplace. 

SAVE TIME AND 
MONEY BUYING IT
The marketplace for IT products, 
IT services and Cloud Solutions

●   Buy direct from distributors & 
vendors

●  300K products and services
●  Education exclusive discounts
●  Live price and stock visibility
●  Price comparison
●  Extra discounts at checkout
●  Control spend limits
●   Accredited by procurement 

(CIPS) and finance (ICAEW)
Register for a free account 
marketplace.probrand.co.uk/
education
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Reducing on-site IT support

The NEW  
HR payroll 
& pensions 
system for 
schools 

Need one 
good reason 
to switch?
(actually we have plenty)

#1 Save time and money
#2 Improved insights
#3 From hiring to retiring
#4 Systems integration
#5 Future-proof
#6 Switching is easy

#onegoodreason

Find out more:  
0330 123 2549

Staff
Absence
Protection 

Become an 
Education Mutual member

01623 287840

Free Healthcare services

Stress Protection

Webinars and training workshops

Increased Occupational Health services

Legal services for schools

MEMBERSHIP INCLUDES:

 A new innovative way to manage staff
absence protection for Schools and Trusts.

Contact us:

MORE INFORMATION
educationmutual.co.uk

Our market leading staff absence
protection provides budget certainty,
along with flexibility of cover.

We operate on a 'by schools, for schools'
approach, with all year end surpluses
being returned to the education sector.
To date, over £800,000 has been
reinvested.

                 recommended by DfE
CPC Framework

Attendance and absence at schools across the UK for the academic year so far

Absence rates this year so far
SPOTLIGHT ON

●     Persistently absent pupils, who have missed more than 10% of  
their possible sessions so far this year, are at 27.2% in secondary 
and 18.4% in primary schools

●     Illness was the most common reason for absence, accounting for 
3.9% of  the 4.6% of  authorised absences in primary schools, and 
4.5% of  the 5.9% of  authorised absences in secondary schools

●     The unauthorised absence rate in secondary schools is sitting at 
3.4%, while in primary schools it is just 1.5%

●     The local authority areas with the highest unauthorised 

absence rates in secondary schools were Luton, Brent, Harrow, 
Westminster and Slough, and in primary schools were Newham, 
Luton, Redbridge, Camden and Slough

●     Of  the unauthorised absences in primary schools, 33% were 
for holidays, while just 8.8% of  secondary school unauthorised 
absence was recorded as holiday

●     National teacher strikes on 1 February, 15 March and 16 March 
and regional teacher strikes on 28 February, 1 March and 2 
March were excluded from the data

N E W S  A N D  V I E W S    S P O T L I G H T  O N

●     Attendance since 
September 2022 has 
averaged at 92.4%

●     70% of  absences  
have been logged  
as ‘authorised’

●     Illness absences  
are higher than  
pre-pandemic

●     Non-attendance due 
to illness peaked in 
the week commencing 
December 12th

●     Illness absence during 
the spring term was at 
3.7%, compared with 
2.5% pre-pandemic 

Primary
●     93.9% of  sessions  

were recorded as 
attending

●     85% of  absences  
were due to illness

Secondary
●     90.7% of  sessions 

were recorded  
as attending

●     76% of  absences  
were due to illness

REASONS FOR ABSENCE
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Reducing on-site IT support

T he way that IT support in schools is delivered has 
not changed for many years. A regular visit from a 
technician offers a regular feeling of comfort for all 
staff - however, this isn’t always an effective use of 

the time that is being paid for. 
It’s a common scenario that busy staff don’t think to 

be proactive and contact their support at the time when 
something isn’t working as they wish. Instead, they carry 
on and once, they see the technician arrive in school, they 
all pounce before they can even get through the door!In 
many cases there are often so many verbal requests given 
that the technician can’t possibly remember and can miss, 
and not follow-up these requests.

There are many ways that schools can change this 
way of working to either get full benefit of the on-site 
time – but schools should also consider that reducing 
on-site IT support time can help to reduce costs or free-
up more budget to spend on much needed resources.

I have written about some of the ways this can 
be achieved in other articles. Here is a summary 
of strategies that can help schools to streamline 
operations and save costs.

1 Set up a self-service portal: one effective way to 
reduce on-site IT support is to provide a self-service 

portal where staff and students can access information 
and troubleshoot common IT issues - this could include 
instructional videos, step-by-step guides, and FAQs.

2 Deliver regular training sessions: providing regular 
training sessions to staff and students can help to 

reduce IT support requests. These sessions can be used 

to teach basic troubleshooting skills, demonstrate how 
to use new software and hardware, and provide tips and 
best practice for using technology.

3 Use remote support tools: remote support tools 
allow IT staff to access computers and devices 

remotely to diagnose and fix issues without having to 
be physically present. This can save time and reduce the 
need for on-site visits.

4 Develop a standardised hardware and software 
environment: standardising hardware and software 

across the school can help to reduce IT support 
requests. It can help to ensure that all devices and 
software are compatible, reducing the likelihood of 
issues arising.

5 Use cloud-based services: cloud-based services 
can help to reduce the need for on-site IT support 

by allowing students and staff to access software and 
data from anywhere with an internet connection. This 
can also help to reduce the need for on-site hardware 
maintenance.

6 Insist on proactive maintenance: conducting regular 
maintenance tasks, such as updating software and 

performing system backups, can help to reduce the 
likelihood of issues arising - this can help to reduce the 
need for on-site IT support by minimising the number of 
issues that need to be addressed.

By implementing these strategies schools can 
reduce the need for on-site IT support, which can help 
to save time and money, as well as improving the overall 
efficiency of the IT support function. 

Want to streamline operations and save 
costs around your IT? NIGEL MILLIGAN, IT 
manager to schools and businesses, has some 
strategies that you can implement 

T E C H N O  G E E K
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F or much of  last year, I felt like I was stuck on a treadmill 
that kept randomly speeding up and throwing me off 
until I fell on my face before sucking me right back on - 
doomed to repeat the same old cycle over and over. 

     As you may already know, on my worst days I’m a 
perfectionist, people-pleasing procrastinator - which is some 
of  the ugliest soup there is. So when I start missing deadlines, 
breaking promises and generally falling behind (something 
completely out of  character for me), my first instinct is to cut, 
run and hide under my duvet.

It’s fair to say that I spent a lot of  last year anxious and 
overwhelmed and, to top it off, embarrassed and ashamed that 
I felt that way. Working from home by myself  all day just made 
it feel that much worse. There was no one to call me out on my 
crap and help me to face what I was feeling head on.

How had I got here? What did I miss? How did I let it get 
this bad? Why wasn’t I better? How come I wasn’t coping?

I was meant to be good at all this, right?!
Then I felt so bad about feeling bad (of  course) that I just 

kept apologising as I really didn’t know what else to say.
Literally, every email was like ‘I’m so sorry I didn’t get back 

to you sooner’ or ‘I’m so sorry I missed this’ or ‘I’m so sorry I 
didn’t get this to you on time’ or ‘I’m sorry that I’ve not done 
that yet’… (I’m sorry if  you got one of  these!)

After I moved house, I told myself  that things would be 
better, I would be better, I could start afresh. But, within days, I 
was back on the treadmill and smacking myself  in the face.

Even though everyone was so understanding and lovely – 
SBLs, family, friends… everyone –  I just couldn’t break the 
torturous cycle.

And then just when things were coming to a head, two 
lovely SBLs replied to two separate, desperate emails with some 
very kind and wise replies…

The first one started… ‘Please don’t apologise…’
And the second one said… ‘We are in this with you. You 

are human.’
These two emails, along with many others, and some very 

honest and lovely conversations reminded me of  the advice 
that I had given you.

Of  course, I give this advice on my best days… but on my 
worst days, I clearly don’t have the capacity to give myself  the 
proverbial kick up the behind!

But you know what, I had you to do it for me. And I can’t 
thank you enough for that.

Here’s what you reminded me of. 
 Being unorganised, being behind, not being able to deliver what I promised, 
not being there when I said I would… these things don’t make me a failure. 
Sure, I might be struggling but then, hey, I’m human right?  
I can’t control everything so I should give up trying. Change what I can and 
accept what I can’t. 
I can’t be a superhero all of  the time so why set myself  up to believe that I 
can and beat myself  up when I can’t meet my own ridiculous expectations?!  

Because whose expectations are they? Mine. Not anybody 
else’s. And I can reset them any time I like!

The job of  a SBL is lonely as it is. We shouldn’t isolate 
ourselves even more when we need each other the most. We 
shouldn’t run away and hide when we should be running 
towards each other.

I know why we do this.
We do it subconsciously to avoid judgement and criticism 

and shame but that’s why we should make a conscious choice to 
take conscious action.

Reach out.
If  you’re feeling that you’re drowning right now and that 

nobody sees you, then know this – you have people around 
you who care, who want to help. People who, if  you give them 
even the smallest of  glimpses of  what’s going on, will not only 
step towards you, they will stand next to you and give you the 
shoulder you need to lean on until you feel strong enough to 
stand alone again.

You’ve got this. I’ve got this too.  
     Together, we can get through anything.  

You’re not a superhero so 
stop beating yourself up

Feeling burned out, disorganised and tired of the treadmill?  
LAURA WILLIAMS, school leadership coach, trainer and SBL podcast 
host shares some words of wisdom to help you get back on track

Working from home by 
myself all day just made 
it feel that much worse

The three 
ways to 

ensure you’re 
getting the 
best deal 
on your IT 
equipment 

Nobody likes experiencing that sinking feeling that you’ve either overpaid 
or bought the ‘wrong’ product; the good news is that there is a better way. 
Ian Nethercot, MCIPS, supply chain director, Probrand,  explores how you 
can overcome the stormy world of IT purchasing and enter a new era where 
everyone feels confident to navigate and negotiate the very best deal

T he IT industry is one of  the most 
complex markets in the world and 
experiences thousands of  price 
changes and product introductions 

per day. To browse that many products 
and manually compare specification, stock 
availability and cost is a near impossible task - 
there simply aren’t enough hours in  
the day. Just trying to find the right product  
is challenging enough, let alone keeping 
ahead of  the latest innovations. This is 
particularly frustrating for the education 
sector as it faces increased pressure to deliver 
a digital curriculum. Here are three key 
pieces of  advice to guide you on your IT 
procurement journey.

1 EMBRACE DIGITAL
Given the volatility in the IT market 
over recent years, it has never been 

more important for buyers to deploy digital 
solutions to help them work faster and smarter. 
Procurement teams shouldn’t be wasting time 
on processes that can be automated – for 
example, hanging around waiting for purchase 
orders which could be approved almost 
instantly. Adopting digital platforms allows 
procurement teams to improve efficiency 
and free-up time that can be spent more 
strategically – building relationships with 
suppliers and planning future purchases to 
ensure they are acquiring the best products at 
the best time and the best price.
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ABOUT PROBAND
At Probrand we 
understand that 
buying education IT 
is challenging, with 
purchasing processes 
to follow, demand for 
the best price and 
a need for technical 
advice you can trust.

Our unique digital 
marketplace saves 
you time and money 
by doing all the hard 
work for you - from 
price comparison 
and ‘live’ price and 
stock updates, 
to automatically 
delivering education-
specific discounts 
you’re entitled to 
direct from vendors 
and distributors. Our 
specialist education 
team is experienced 
in hardware provision, 
install, and migration 
away from proprietary 
providers.

Register for free  
at marketplace.
probrand.co.uk

2 COMPARE THE MARKET
Much of  the equipment purchased 
for education will require a lower 

specification than private sector organisations 
– and can also be restricted by smaller 
budgets. Lots of  products are designed 
with this in mind and are manufactured 
specifically for the needs of  the education 
market. So, your first step is to make sure 
you’re taking a closer look at the specification 
of  products to ensure you aren’t paying over 
the odds for something that does more than 
you need it to.
Digital platforms can make this process much 
easier by offering the ability to select multiple 
products and view a direct comparison in just 
a few seconds. This might look at things like 
the operating system or the battery lifespan, 
as well as dimensions and weight. If  you’re 
struggling to choose between two products 
that are nearly identical in price, reviewing 
the specification can help you to become 
more informed about which product is going 
to suit your needs and give you the biggest 
bang for your buck.   

3 GO GREEN
Finally, it’s worth looking at 
refurbished and renewed IT 

equipment which can be somewhere 
between 30-40% cheaper than brand new 
devices. Equipment purchased through 
an authorised, accredited, platform will 
be inspected and tested as being fully 
functional, and many items come with 
a two-year warranty for peace of  mind. 
Of  course, there is also an environmental 
argument to this approach which may 
help contribute to any sustainability 
objectives you are trying to achieve as  
an organisation.

By following these steps educators 
can rid themselves of  the headaches 
associated with traditional ways of  buying 
IT and spend more time on activities that 
are driving innovation and creating the 
best possible learning environments. 

The best news is that all of  these can 
be achieved, safe in the knowledge that 
you are bringing spending under control 
and getting the best value. 
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2 page sponsored article

Full  page advert

1 page sponsored article

Half page advert

 
Flag your 

interest for 
discounted tickets 

by emailing  
hello@edexeclive.co.uk

Visit www.edexeclive.co.uk  
to learn more

A day of interactive learning  
and networking specifically  
tailored to the role of the SBL

WE’RE BACK! 
On May 18th  
in Manchester  
and June 7th  

in London

 

Expert-led 
SEMINARS,  

valuable 
NETWORKING, 

innovative 
EXHIBITORS

It’s often said that a chain is only 
as strong as its weakest link. That’s 
especially true when it comes to 
security, and specifically, IT security

No matter how diligent you have been over 
your security, cyber criminals will always 
find the vulnerability in a network - that 
weak link, if you like - that they can exploit 

to access your confidential data. Imaging devices 
- like printers, scanners and copiers – have often 
been overlooked as a gateway into a network. After 
all, it’s just that innocuous grey box in the corner. 
But hackers know otherwise; imaging devices are 
both network and internet connected, making 
them the perfect gateway to your data if they’ve 
not been secured properly. If you’re hacked and 
data is accessed, in addition to the hassle and 
inconvenience of dealing with compromised devices, 
you also need to worry about reputational damage; 
not to mention the hundreds of aggrieved parents 
and pupils wondering who can see their data. 
     But print needn’t be your weakest link. At 
PaperCut, we offer protection throughout the 
print lifecycle. Before printing, our solutions 
help to secure your print infrastructure (who can 
print, what they can print, and so on). During 
printing, we secure print workflows (security of the 
printing process itself). After printing, we secure 
printed output (protection of documents out in 
the wild). With that level of end-to-end security 
- in conjunction with secured imaging devices - 
PaperCut ensures print is one less thing to worry 
about.  Why not download our FREE e-Book to 
learn more? 

Secure print 
simplified  
with PaperCut
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sponsored article

Cover banner
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COMMUNITY AND LIFESTYLE

@Lucyteaches  
Buying pens in bulk is stressful, the 
number of reviews I’m reading is 
out of hand what’s your favourite 

marking pen? #edutwitter

@Missracp  
I’m thinking of telling the Head 
Teacher tomorrow that my Mum 
says if I still feel ill by break time, 

she’ll come and pick me up....

How to become a more sustainable school 
In an era where environmental consciousness is paramount, 

educational institutions need to lead by example

Best methods 
to manage 

underperformance 
How do you manage an 
employee who’s been 

delivering lacklustre results  
and offering only excuses? 

Common EdTech 
mistakes and how  

to fix them 
Edtech is an integral part of 

learning and can enhance the 
school experience – but how 

can it be used more effectively? 

How to adopt an 
effective instructional 

coaching approach 
In the realm of education, 

instructional coaching  
is now a vital tool for  

professional development

Lib Dems push triple 
social media tax amid 

mental health crisis

Government launches 
workload task force aimed 
at reducing teacher burnout 

Surge in suspensions 
costing kids over a  

million learning days

15 ways you can make 
someone’s day at work 
Small acts of kindness can go  

a long way – here’s how you can  
make someone’s day 

READ THE LATEST ISSUE...

For your one stop shop of the most 
relevant or relatable issues and 
advice in school business leadership 

Never miss an issue
Subscribe for free here

This week’s round up of the best bits from EdExec online

Weekly
This week on edexec.co.uk:  

EdTech    Sustainable Schools    Managing underperformance
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READ more

Talking about  
online safety 
Emma Vandore 

discusses the online 
safety bill and why it 

doesn’t go far enough 
for educators 

Posts of 
the week

EDITOR’S pick

Recieve what you 
want, when you want Click here to update 

your prefences

Did you see last 
month’s issue? 
Take a look  
back here WHAT LEADERS AND MANAGERS 

CAN LEARN FROM AIRLINE PILOTS
POPULATION PROBLEMS – DEALING 

WITH SCHOOL DEMOGRAPHICS

SUMMER 2023

BEING CLEAR  
ABOUT PEDAGOGY
How to be effective 

pedagogical gatekeepers

Is offering a sign on bonus the 
answer to recruitment problems?

Is a ‘golden hello’ 
the answer?

 ALSO INSIDE THIS MONTH:

The first of a two part series on the 
parallels between SBMs and pilots

How to avoid demographic change 
derailing your school’s development
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Parents opting to keep children at home: School takes
action against attendance fall-off
 10th July 2023

Education Committee to question course providers on
national teacher shortage 
 10th July 2023

Four ways to boost employee retention
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Report reveals that school meals are a priority for 84% of
parents despite cost-of-living
 7th July 2023

West Yorkshire primary school spreads kindness ‘hug’ cards
to local community
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Education Committee to question course providers
on national teacher shortage 
 10th July 2023

Parents opting to keep children at home: School
takes action against attendance fall-off
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West Yorkshire primary school spreads kindness
‘hug’ cards to local community
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Report reveals that school meals are a priority for
84% of parents despite cost-of-living
 7th July 2023
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issue

Please navigate to Appearance → Widgets in your WordPress dashboard and add some widgets into the
Home 7 - 1/3 Width widget area.

What are ‘ghost children’?
 30th June 2023

Find out what ‘ghost children’ are, as well as
the steps being taken to reduce this
phenomenon within schools CREDIT: keep
reading

How to ensure your school is
Afro hair inclusive
 23rd June 2023

For decades, children with Afro hair have been
struggling with punishments and restrictions
on their hair in many countries around keep
reading

Reasonable adjustments: What
are they and how do they help
disabled pupils?
 19th June 2023

Reasonable adjustments help in levelling the
playing field by minimising the disadvantages
that pupils with disabilities might face
compared with keep reading

A guide to dealing with illness
for education staff
 8th June 2023

If you find yourself unwell, you may face new
stressors and anxieties on top of your physical
symptoms – this keep reading

Four ways to boost employee
retention
 10th July 2023

Retaining employees means more than just
offering a competitive salary and a few
benefits – here’s four ways you can keep
reading

How to take better breaks at
work
 6th July 2023

Being productive doesn’t mean working non-
stop – challenge the ‘grind’ culture and learn
how and why you should take better keep
reading

How to help ADHD employees
succeed in remote work
 5th July 2023

ADHD employees are getting left behind in the
remote work debate – here’s how you can
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IRIS Education launches bitesize video series, helping schools
and trusts unlock the power of their data with a smart MIS 
 23rd January 2023   ICT Matters

Free video resources to support
switching to a smarter MIS 

With many schools and trusts now able to
consider the merits of switching to a new
management information system (MIS), IRIS
Education are announcing the launch of its
mini video series: Unlock the power of your
MIS.  

Designed for school and trust leaders looking
to break free from the constraints of their

legacy systems and harness next-generation MIS to drive school and trust-wide improvement, each five-minute video explores the
different tools and features of IRIS Ed:gen – IRIS’ smarter than average MIS.  

The four mini videos are available to watch on-demand today and include:  

Effective safeguarding of every pupil – with keeping children safe the number one priority for schools and trusts, this snappy
video explores IRIS Ed:gen’s innovative wellbeing module, designed to support staff to effectively safeguard every pupil, all from
one intuitive system.  

Simplifying everyday tasks for teachers – time is a precious commodity for teachers, and every moment spent on tasks – like
taking the register or recording behaviour – is a moment lost from valuable teaching time. This video demonstrates how IRIS
Ed:gen gives teachers time back by making everyday tasks quick and simple to complete.  

Powerful trust-wide and school reporting – if spending hours attempting to analyse data from multiple sources (that will most
likely be out of date before you’ve finished collecting it!) sounds familiar, this video’s for you. Get set to explore IRIS Central and
learn how the module can consolidate data from multiple MISs (as well as external sources, including Ofsted and IDACI), provide
insightful reporting dashboards and enable fast, impactful decision-making.  

Manage assessments your way and improve pupil outcomes – the final video delves into all things assessments and looks at
how IRIS Ed:gen removes the admin burden by offering a comprehensive overview of every pupil while providing the flexibility to
accommodate whichever assessment models schools choose to use.  

The time to explore modern, better-value software is here!  

Download the videos here and take the first step towards unlocking the power of your MIS.  

Schools need a supplier who will listen to the needs of their changing environment to give stability, reduce costs and create economies
of scale. These suppliers exist!  
IRIS Education software is the cornerstone of efficient operations in over 12,000 schools and two-thirds of UK MATs. IRIS Education
offers innovative EdTech solutions such as ParentMail, IRIS Financials, IRIS PlusPay and more. IRIS Education’s portfolio of SaaS powers
parent engagement, enhances financial management and supports school leaders to deliver outstanding outcomes for their
communities. 

This is a sponsored article brought to you by IRIS Software Group. 

To find out more about IRIS products and services, contact them in one of the following ways: 

Website: https://www.iris.co.uk/contact-us/

Phone: 0344 815 5555 

Don’t forget to follow us on Twitter like us on Facebook or connect with us on LinkedIn!
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MPU:
300px x 250px

MPU:
300px x 250px

Sky Scraper:
300px x 400px

Double Button:
300px x 125px

Leaderboard:
728px x 90px

MPU:
300px x 250px

Sky Scraper:
300px x 400px

EdExec Specs: 
 
Important Points: 
 
• The highlight box content needs to be static (No animated content). Multiple clicks are 

supported. 
• Leader board, Single Buttons, Double Buttons, Pop-ups, MPUs, and skyscrapers can be 

dynamic. (A .gif file will be required to be sent in case of dynamic ads). Multiple clicks 
are supported. 

• Leader board appears in the website header and will be visible throughout the website. 
• Format for static ads .jpg , .png 
 
 
Home page: 
 

 

Pop up:
500px x 400px

Homepage feature sl ider (oversized): 
1144 wide x 584 pixels high 

Homepage:

Pop up:

Article page:

Homepage feature sl ider (oversized):  

 Your tag-line/headline to go here



Leaderboard:
930px x 115px

Carousel:
410px x 310px

Bottom banner: 768px x 95px

Slider 
card:
206px  

x 247px

Book page 
MPU:

225px x 170px

Book page 
MPU:

225px x 170px

EE LIVE home page: Book tickets page:
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